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“AMERICAN” 


The name ‘*SAMERICAN”’ 


as applied to Packers’ 
Cans’ means highest 


quality, greatest capacity, 
widest distribution, hest 


service. 


AMERICAN CAN CO. - 


New York Chicago 


Baltimore San Francisco 


Montreal 
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HAVE YOU EVER NOTICED HOW IMITATED? 


We are the originators of the one pipe sys cision 
tem, which has proven its value to the canning Lae a a — 
industry. Asthe 20th Century Gas Machine 
is the only one that will make an absolutely 


uniform quality of Gas, regardless of the 
changing consumption, it is the only Machine 
that will operate perfectly with the one pipe 
system. Permit us to demonstrate and prove 
this statement in your factory at our expense. 
The Machine is permitted to be installed in your 
main factory building without affecting insurance 
rate. 


Durable, Reliable, Safe 
Cheapest and Most Efficient Service 


“Buying any but a ‘ 
20th Century Gas Ma- 
chine to save money, is 
like stopping a clock to 
save time.” The differ- 
ence in service quickly 
overcomes any difference 
in price. 


‘20th Century Gas Machine.” 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


“THE JONES” 
AUTOMATIC CAN END WIPING MACHINE 


DID YOU 


Slogan: 
THE 4 Let’s get together— 
LOCKER the Business is good— 
LAST adjustments | Let's make it better. 
WEEK ? 


The above is an exact reproduction both of the side and end elevation of our AUTOMATIC CAN END WIPING MACHINE designed to wipe 
superfluous solder from the cans while in an inclined position. 
This machine is made single and double to attach to any make can end soldering machine; will save from 70 lbs. to 140 Ibs. of solder per 50,000 cans. 
It rivals in simplicity and completeness of adjustments any machine on the market. : 
_ The solder wiper can be worn to the shafts, taken out, refilled and replaced, without disturbing any of the other mechanism. The hand wheel 
adjustments make it possible to take up the least wear that may occur, with the least possible trouble. We guarantee satisfaction. 
Price and testimonials will be furnished on request. ' 


Manufactured by FOR SALE CHEAP 
THE JONES MACHINE COMPANY, INC. One Slaysman Lock Seam Body Former with 
Office, 211 North Calvert Street : ::: Soldering Attachment. 
Fact 227-229 North Holl ree 
IN EXCELLENT CONDITION 


IN WFITING AUDVEK))serS KINDI-Y MENTION THE TRADE. 
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i“MY MARYLAND” 


Amazing In Its Wonderful Productiveness. The Vast Possibilities of this Tomato are 
_ Astounding. 


King of Them All 


$10.00 LB. iil $10.00 LB. 

and only a and only a 
Limited Limited 

Supply to Supply to 


‘My Maryland” Tomato will Revolutionize Tomato Growning. A Distinct New 
Race of Red Tomatoes. 


J. BOLGIANO & SON 


| Seed Growers, Importers, Manufacturers. | 
Founded 1818. BALTIMORE, MD. U. S. A. 
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THE TRADE 


Long Liberal Terms 


Reduced Prices 


We have Harvested the Finest Crops of the Very 
Best Tomato Seeds we have ever grown. This enables 
us to make the following Exceptionally Attractive 


Offer. 
“T EFRIRA S&S: 


All bills for Tomato Seeds purchased ofter Jan. 1st. 1g10 will be dated March rst. 2 per cent 10 days 
or June rst. net. “We will put the seed up in 44 Lb. Lb. and Lb. Packages to suit your con- 


venience, 
es ‘ Per Lb. Per Lb 
Bolgiano’s *‘Greater 2.50 Livingston’s Perfection Tomato............................ 
Solgiano’s Extremely Early Prolific I. X. L. .............. 6.00 Baurpee’s Matchless 


Bolgiano’s Extra Early Wealthy........................... 2.50 pd 
Livingston’s New Stone Tomato............................ 90c World’s Fair Tomato 
Livingston’s Paragon Tomato......................-......- 90c Mauls Success Tomato 


Livingston’s Favorite Tomato.............................. 90c Livington’s Beauty Tomato 


& FLAS 


Grown by ROGERS BROS. ( Wnite For Prices. ) 


if Refugee or 1000 to 1 Beans Giant Stringless Valentine Extra Early AlasKa Peas ' Long Podded AlasKa Peas 
( Early Red Valentine Beans Hodson Wax Beans Prolific Early MarKet Peas Bountiful Extra Early Peas 
/ | Hopkins Valentine Beans Wardwells Kidney Wax , French Canner Peas Tom Thumb Peas 


Extra Early Refugee Beans Round Podded Kidney Wax Improved Sugar Marrow Peas William Ist. Extra Early Peas 
= Burpee’s Stringless Beans Curries Rust-Proaf Wax Ameer or Claudit Peas 
oN Beets: Detroit Dark Red, Crosby's Egyptain, Dark Blood Turnip. 
(4 Onion: White Portugal, Yellow Strasburg, Etc. 
\ 


TOMATO TS 
We annually grow Millions of Thrifty Cold Frame and Fied Grown Tomato Plants : 


all from our own Trustworthy Superior Tomato Seed. Write for our low prices. 


DDD 
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Bolgiano Son 


Light, Pratt & Ellicott Sts. 
Established For 92 Years BALTIMORE, MD. 
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THE TRADE. 


FOR 


Packer's Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


FOR PUBLICITY SAKE INVESTIGATE 
LANG’S 


HIGH SPEED EXTRA COATED 


NEVERSLIP SOLDER 


HERMETICALLY SEALS—NEVER SQUEALS 
THOUGH MADE FROM NEW PIG METALS 


E. M. LANG CO. 


No. 17 State Street, = NEW YORK 
Factory, = = = PORTLAND, MAINE 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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4 THE TRADE. 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, King Tomato Filler. 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 

Can Marker, 
Electric 
Process Clock. Fire Pots, 

Capping Steels, 
Soldering Coppers, 


- SEND FOR FULL LINE 
OF CIRCULARS 


Universal 


Contin- 


apper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamivton, OnT., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


TOMATOES UNDER DOUBLE GLASS SASH 


Early tomatoes bring big prices and they always * fii’ a 7 
pay. 
Sell the fresh fruits when people want them most. = 
When the market demand slackens, put them up in 
the Cannery. 
Grow your tomatoes or urge your growers to do so 


by using 


SUNLIGHT DOUBLE-GLASS SASH. 


They have two layers of glass enclosing an air space 
5g inch thick—a transparent blanket! Boards and mats 
are almost eliminated even for such tender plants as 
tomatoes. In zero weather the double glass affords an 
extra protection without which the plants would be lost. 

The Sunlight sash prevents damping off. 

These sash are made strongly of Louisiana cypress 
and will last a long life-time. They make the earliest, 
strongest and best plants and have them ready to go into 
the field as soon as the weather permits. Thus they 
enable the grower to get on the market when prices are 
highest and to begin supplying the Cannery before others 
have any fruit at all. 


3 


SUNLIGHT SASH ARE AN INVESTMENT, YIELDING 100 
PER CENT. IN THE FIRST PICKING TO CAPABLE GROWERS. 

Send at once for our Literature. The CATALOG is of value to 
everyone who grows plants of any kind under glass. And all 
tomato growers receive copies of a special leaflet. It tells what 
you can do with hot beds and cold-frames. Also get our PREPAID 
. FREIGHT offer, SAFE DELIVERY guaranteed. 


SUNLIGHT DOUBLE-GLASS SASH CO, 


963 E. BROADWAY, 2 LOUISVILLE, KY. 


Manufacturers of the Strictly High Grade Nickel-Stee! 


Edw. Renneburg & Sons Co. “MARYLAND” AUTOMOBILE. 
MACHINE and BOILER WORKS. LiiNeligaante 
1917-1919 Aliceanna St. Baltimore, Md. 


IMPROVED STEEL PROCESS KETTLE. — cicada 
Equipped with all the latest improvements. Strongly and Th ce Si n res F a } r on Sc ott C O. ’ 


accurately made. Has been used for years 


with perfect satisfaction. BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE TRADE. 


VIRGINIA CAN COMPANY, 


OFFICE AND FACTORY 


BUCHANAN, VA. 


MANUFACTURERS OF 


PACKERS’ 


Solder Hemmed Caps. Cases and Supplies 
H. A. LATANE, Sec.’y-Treas. 


TENNESSEE CAN CO. 


OFFICE 


CHATTANOOGA, TENN. 


F. B. SCHULTZ 
Sales Agent 


Write Nearest Office for Informa- 
tion and Prices 


With plants located at Buchanan, 
Va., and Cincinnati, Ohio, and ware- 
houses at Chattanooga and Troutville, 
we are able to take good care of our 
customers, South and West. Our 
growing business has enabled us to 
increase our capacity and improve 
our facilities from year to year, so 
that in 1910 we can offer cans, as to 
quality and quantity and variety, 
equal to any manufacturers in the 
country. 


0. ¢. HUFFMAN, President 
CINCINNATI, OHIO 


CANS 


OLD DOMINION CAN CO, 


OFFICE 


TROUTVILLE, VA. 


C. E. LAYMAN 
Sales Agent 


Write Nearest Office for Informa- 
tion and Prices 


UNITED STATES CAN COMPANY 


OFFICE AND FACTORY 


CINCINNATI, OHIO 


MANUFACTURERS OF 


REGULAR AND SANITARY CANS 


IN ALL STYLES. SIZES AND SHAPES 


Write Nearest Office for Information and Prices 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


STANDARD OIL CO’ 


DEODORIZED GASOLINE usce vy 95 per 


ING TRADE. Why? Because it is best and cheapest, ana Is for 


cent of the CANN- 


sale everywhere by Tank Wagon, In Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE GRETCE. 


BALTIMORE, FRIDAY, FEBRUARY 4, 1910. 


Plain and Lithographed Cans 


In addition to Packers’ Cans, which 
we manufacture in all sizes and with 
all openings, we operate our plant con- 
tinuously during the entire year on a 
most diversified line, comprising Cans 
for Coffee, Baking Powder, Confection- 
ery, Syrup, Crab Meat, Paint, Putty 


and Axle Grease. 


Attractive Lithographed Lard 
...Pails... 


Oyster Shipping Cans 


Pint to five gallon sizes, with Pat- 
ent Sealing Device, and Lithographed 
Labels. 


SOUTHERN CAN COMPANY, 


Baltimore, Maryland 


ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions ; ; 
and Changes. Outlook. ; 


Business in all lines since the first of the year has taken 
on a decidedly better feeling, and the results of this are now 
becoming apparent. And that this appearance is in the shape 
of more and better orders for all sorts of goods, makes the 
situation the more enjoyable. 

It has struck us that the inventories of the various whole- 
salers must have shown a considerable increase on the right 
side for the past year’s business, because all of them seem to , be 
in good humor and ready and willing to listen to propositions 
for more goods, and they are placing orders for good sized lots 
of goods. This does not apply entirely or solely to canned 
goods, but is said of the general line of food stuffs and grocers 
specialties ; but in this condition canned goods find their share. 
The feeling towards canned goods has undergone a change 
for the better in the minds of the wholesale grocer, and in the 
minds of the retail grocers, too, as is evidenced by the in- 
creased buying on both sides. The agitation regarding the 
increased cost of living is drawing attention to canned goods, 
as it was bound to do because of their natural economy and 
cheapness. In this may be found some of the reason for the 
better conditions in the canned goods market, for the market 
has very considerably improved since the opening of the new 
year. 

We will not deny that we were a little surprised to see 
tomatoes start their advance in prices as early as they did, but 
we are none the less pleased to note it. Jobbers bought pretty 
heavily of canned tomatoes this past fall and have fairly good 
stocks, in the average at present, but they have been talking 
higher prices to the retailers and so disposing of their hold- 
ings quite rapidly. The result is their stocks are working off 
and they are commencing to become anxious as to where ‘they 
will be able to renew that stock at figures anywhere near what 
they first bought at. In the meantime the packers have 
awakened to the fact that their tomato holdinsg are worth con- 
siderably more than they have been asking, and as the hard 
pushed canners have all been supplied with the necessry money 
to tide them over, the market is left to those canners who are 
well able to hold for the increase in prices. The jobbers know 
this too, and so they are as quietly as possible seeking bargains 
at advances as little as possible above former prices, and in 
some instances finding them. It would be impossible to con- 
vince all tomato holders that their goods are worth more than 
a mere advance of 21% over the lowest quotations, and so they 
part with their goods. When they have cleaned out of their 
holdings they will have the meloncholy satisfaction of seeing 
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8 THE TRADE. 


their fellow canners passing out their holdings at from 5 cents 
to 10 cents the dozen over what they received for their goods. 
It is always so. 

The most difficult question to decide just now, or under 
such conditions as the market now shows, is when to sell; or 
in other words, when will the top of the raise be reached? 
For that is the time when all wish to sell. Everyone will have 
his opinion, and possibly be rights but without giving an 
answer to this problem, we will not be amiss now in warning 
our readers not to expect too high prices on tomatoes. They 
are worth more money than they are now quoted at, we be- 
lieve—and the market is quoted in Baltimore today at 65 
cents as bottom for standard no 3 tomatoes—But tomatoes are 
not going to a dollar this year, nor very near that mark we 
believe. May be the best rule in such case would be: Don’t 
sell until the price shows a fair return of profit on the goods, 
over all expenses to date. But be sure you know what your 
expenses are—what the goods stand you; don’t guess at it; a 
little figuring may bring a surprise to you. 

As we have intimated, tomatoes have been in quite good 
demand this week, with the market at 65 cents as low, and 
ranging from that up according to the ideas of the holders. 
We have heard of sales of standard goods at 70 cents. This 
week there have been some transactions put through on futures 
with prices around 65 cents, but not many. 


Corn seems to increase in strength with the passing ot 
time, and as stocks are pretty well cleaned out of first hands, 
and lighter in jobbers’ hands than for some time, it is difficult 
to say where this movement will stop. There are no changes 
to report this week in the market, but the increasing strength 
is reported from all sections, prices being mainly a matter as 
between the buyer and seller. 

Peas have been in very good demand this past week, and 
some fair sized trades put through. The feeling in this line is 
improving and there are indications of an advance in the 
market in the near future. At present there are no changes 
to report in the market. 

Sweet potatoes in No. 3 size seem to be a little weaker 
and are now quoted at 70 cents, a reduction of 5 cents. 


Okra and tomatoes on the other hand have advanced 


slightly and are now quoted for No, 2’s at 6714 cents, and No. 
3’s at 90 cents. 

The rest of the list, as reference to our market pages will 
show is without variation, but the market on all lines is 
fairly strong and a very good feeling evident on all sides. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’’ 


CHICAGO, February 2, 1910. 
January Trade.—The month past has been the most uni- 
formly cold experienced here for many years, and trade in 
canned goods has been restricted by the danger of freezing 
in shipment, but the month altogether has been one of better 
than the average business. 


Canned Salmon.—The supply is growing smaller daily 
without immediate hope of relief. ‘The fact is that people have 
discovered that they can buy a can containing 16 ounces net 
of the finest Red Alaska salmon for 15 cents, almost free 
of bone and almost solid, delicious meat, whereas they must 
pay 18 to 20 cents for common beef roast and 24 cents for 
sirloin steak and proportionately high prices for other meats, 
and 39 cents a dozen for fresh eggs and 25 cents per pound 
for dressed chickens, which are subject to waste for bones, 
making the actual cost about 35 cents the pound. Conse- 
quently they are eating salmon, hot, cold and in all styles. 

These conditions have so popularized canned salmon that 
never again will there be a production equal to the demand 
unless there should be an enormous decline in meats and 
poultry, which is not likely. 

Prices of salmon are gradually advancing, and it is a 
puzzle to wholesale buyers to know what they will do in 
the spring for a supply with which to fill their orders. Prices 
are likely to advance heavily, and that very soon, as supplies 
are not to be had. It will be but a short time before standard 


What Some Users Say: 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.” 


“We have the seamer running fine, have not lost a can in two 


weeks. 
“We run hundreds of cans and not a can lost.” 
The can stands still. No slop, no waste. 


This operator places the filled can, with the cover in position, 
‘Lhe can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 
These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


on the conveyor on the left as shown. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


THE CAN 
STANDS STILL 


A Great Success. 


by us. 
We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ng or using sanitary cans with lock and lap side seam. 


Why Not Use Them ? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


alealei and 
Patents Pending 


“STEWARD DOUBLE”? SEAMER, No. 6 
With Automatic Feed For Round Cans 


MANUFACTURED BY 


L.& J. A. STEWARD 
Rutland, Vt. - 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


U. A. 
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THE TRADE. 


THE ONLY CAN FOR SPECIALTIES 


The Sanitary Can is Particularly well Adapted 
to the Packing of Oysters, Clams, Chowder, 
Shrimp, Baked Beans, Hominy, Sauer Kraut, 
Apple Butter, Mince Meat, Jams, Ete. 


No Gas, No Solder, No Soldering Irons, 
No Flux, No Wiping, No Tipping 


Your Double Seamer Readily Changed From One Size To Another 


HOMINY PACKED WITHOUT DANGER DISCOLORATION 


Three Years use of the Enamel Can has Demonstrated 
that this is Positively the Only Package 
which will Keep Hominy White 


Cans Shipped Either In Bulk Or In Re-Shipping Cases 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


General Office: 447 W. FOURTEENTH ST. Sanitary Can Company, Ltd., 
NEW YORK CITY Niagara Falls, Ontario. 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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10 THE TRADE. 


Red Alaska salmon must be retailed at 20 cents the can in- 
stead of 15 cents, as now. 


American Sardines.—Domestic sardines have advanced 
heavily in first hands. The advance amounts to 65 cents 
and 75 cents per case from the opening price, and packers 
claim that their stocks are quite small. 

Mustard 34 sardines is about the only style which is in 
good supply and which, therefore, has not advanced. 


Canned Corn.—The Chicago market is buying up all the 
cheap corn that is offered at any price below 70 cents and 
has begun to take extra standard quality No. 2 cans at 75 
cents f. o. b. Chicago. The short pack figures seem to be 
influencing many people to speculate a little in canned corn. 

Canned Tomatoes.—There has been a general advance 
of from 5 cents to 7% cents per dozen on Standard No. 3 
tomatoes during the past ten days, and nothing of standard 
quality can be laid down at depot in Chicago for less than 
73% cents. There are some cheap lots of undesirable goods 
here which can still be bought at 65 cents, but they are being 
rapidly used up. Indiana packers are apparently making no 
effort to push their holdings, preferring to wait until the mar- 
ket improves. 

Canned Peas.—The demand for cheap grades of canned 
peas is strong, but the supply is poor. 

High grades are scarce, but are not being sought for as 
generally as the cheaper grades. 

The probability is that higher prices on the cheaper grades 
will prevail early in the spring. 

Future Canned Goods Prices.—The future price on canned 
corn has been announced by Wisconsin packers at 65 cents, 
Illinois canners at 70 cents and Iowa is stili to be heard from 
and is wavering between 65 cents and 70 cents f. 0. b. can- 
nery. The price on canned peas for 1910 pack has been an- 
nounced, and the Wisconsin Pea Canners Company has fixed 
the following prices: 


1910 Pack. 
Lakeside Selected E. J. Peas No. 2........ $1.10 
Lakeside Sifted EF. J. Peas No. 2........... 1.30 
Lakeside Extra Sifted E. J. Peas No. 2... 1.60 
Lakeside Telephone E. J. Peas No. 2...... 92% 
Eureka Early June Peas No. 2............ 80 
Eureka Sifted E. J. Peas No. 2........... 1.15 
Eureka Extra Sifted E. J. Peas No. 2...... 1.30 
Eureka Sweet Wrinkle Peas No. 2........ 17, 


All f. 0. b. Chicago. 


The Wm. Larsen Canning Company, of Green Bay, Wis- 
consin, has also announced prices which are identical with 
their last year’s list. It is learned that they are coming back 
into the Chicago market this year strongly with their own 
brands and labels. They used to have the largest sale on 
their brands of any other in Chicago. 


Canned tomatoes are being offered by Maryland packers 
for future delivery at 65 cents f. 0. b. cannery. Indiana has 
not yet named a price. Maine corn has opened for brands 
not well known at 92% cents f. o. b. cannery, but fancy 
qualities in brands not well known can be bought for 90 cents 
the dozen f. o. b. cannery in Maine. This market is, however, 
a one brand market on Maine corn for Burnham & Morrill 
Co.’s “Paris” brand is today selling at $1.25 to the retail trade, 
whereas no other brand of Maine corn will command more 
than one dollar and five cents. 

Quietly But Heavily.—There is a strong, quiet movement 
in the market on some lines of goods. Asparagus, pitted 
cherries in No. 10 can, standard No. 2 corn, corn in No. 10 
cans, both cut and on the cob, Red Alaska salmon, Costen 
American sardines, Sockeye salmon, Hawaiian pineapple in 
2% can, fancy sliced, cheap pears, cheap tomatoes are all in 


good demand. 
WRANGLER. 


POSITION WANTED 


By a thorough, practical Manufacturer of all kinds of 


delicacies, including preserves, preserve stock, jams, jellies 
and jelly juices, fruit butter, crushed fruits, fountain syrups, 
mince meats, pickles, sauces, relishes, mustard, catsup, 
kraut, bottled and canned cider, cider vinegar and all kinds 
of canned fruit and vegetables, including asparagus, green 
chili peppers, pork and beans, soups, etc. etc. 


Am familiar with the latest methods of spraying and 
orchard heating for the production of fruit against spring 
freezes. Samples submitted and satisfactory reference given. 
Correspondence solicited. Address ‘‘C. A. SHINKLE, 
care COLO. CANNING CO., Canon City, Colo. 


POSITION WANTED 


Iam open for a position of responsibility either as sales- 
man or office man, with some label and printing house. 

I have been in this business for 14 years, and have been 
selling the canners for 3 years. I have also managed a 
branch office. Would also consider the canned goods busi- 
ness or machinery line. I would prefer representing some 
western house in the canned goods line, for this section, with 
Baltimore as headquarters. In the machinery line I would 
be pleased to connect with any reliable house. LOUIS 
MUELLER, Woodlawn, P. O., Baltimore Co., Md. 


PATENTED 


NHOO IWHHOW 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORNCUTTER 

THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELLING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 


Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 


MORRAL, OHIO 


IM WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. II 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NEW YORK, February 2.—January closed with busi- 
ness in rather better condition than it was at the opening of 
the month. It took until the middle to get stock taking out 
of the way, but shortly afterward a considerable increase in 
the movement of some varieties was noted, while in others 
more inquiry developed and sales increased to some extent, 
though insufficiently to make any material difference in prices. 
Most buyers took hold in somé degree, though perhaps not 
as freely as they might have done under what seemed to 
them more favorable conditions. ‘The fact remains, however, 
that sales increased and buyers developed increased interest 
in substantially all leading varieties. Holders are now quite 
confident of improvement and are determined that there shall 
be no further tendency to lower prices for the sake of secur- 
ing business. The feeling is more satisfactory in spot goods, 
with futures somewhat neglected as yet. It seems prob- 
able that future business will develop later, but for the pres- 
ent nearly all buyers are rather conservative about under- 
taking too much along that line. 

Tomatoes.—The situation has not changed materially 
since last reports. A note of conservatism runs through the 
market still, though it is no doubt true that movement has 
developed in some degree. For full standard Maryland 3s 
full outside figures are asked, though it is said upon good 
authority that some shading has occurred in isolated instances. 
For those under grade there is less demand and substantially 
any price buyers will pay will be accepted, though the lots 
which went at the lowest figures have been practically all 
cleaned up. So far as outward appearances go there has 
been no change of importance since last week. Perhaps it 
might be said with truth that no change has occurred for 
two weeks that really made any difference with the mar- 


ket; but there is a disposition among buyers to force down 
quotations whenever opportunity offers, and this has created 
some weakness in certain quarters. On the other hand, the 
equal determination of holders to keep prices up has acted 
as a steadier and the market has remained practically un- 
changed. In futures nothing of importance has occurred and 
sales, if there have been any at all, have been very small 
and merely to test the market. No. 2s have remained un- 
changed, with a slightly increased demand noted this week. 
No. 10s have not been so active in some quarters and a shade 
of weakness has developed in the market for this reason. 

Corn.—Not much activity in spot goods is reported and 
nearly all holders are firm in their views, demanding full 
outside figures for all offerings of desirable quality of any 
grade. State stock is said to be scarce and holders are con- 
fident of increased demand later, consequently they will not 
accept reductions in quotations now. Southern Maine style 
is not plentiful and prices are relatively strong. Maine stock 
is held firmly up to quotations, with movement limited to 
the actual demand of buyers. Western stock is quiet, the 
only sales being those which must be placed to satisfy pres- 
ent customers. Futures are dull, with sales so light as to 
scarcely make a market. Conditions in this direction have 
not changed since last reports, though it is said that here 
and there an offering has been made slightly under the regu- 
lar quotation. 

Peas.—The situation remains substantially as previously 
reported, with sales confined to the actual requirements of 
purchasers. It might be that here and there a holder has 
shaded values a trifle, but if he has it has been a matter of 
negotiation between buyer and seller and the result has not 
been given out. Futures are quiet, with sales limited to very 
small orders, 

Beans.—The market is unchanged, with movement lim- 
ited to the small actual requirements of individual purchasers. 
It might be that here and there a bit of shading has been 
done, but the situation has not changed and the outlook is 
considered moderately bright. 

Salmon.—The market is steady and rather active from 
retail distributers, though it has fallen off a bit so far as 


PACKERS 
DO YOU USE A WIPED OR A NON-WIPED CAN ? 


WHAT IS A WIPED CAN? 


Why it is simply a can which is wiped with cloths at and 
adjacent to the joints, while the can is fluid hot in the course of 
manafacture, thus removing part of the solder and tin coating 
from the can. 

There is an important difference between a wiped can and the 
non-wiped can such as I manufacture. In my non-wiped can all 
of the tin coating that ever was put on the can is left there, besides 
being reinforced at the joints by the solder I use in making 
the can. 

Before signing your 1910 contract for cans write me for further 


particulars. 


WALTER J. PHELPS 


MANUFACTURER OF 
Oyster, Fruitand Vegetable Cans 
SINCE 1890 
FOOT OF LAWRENCE STREET 
BALTIMORE, - MARYLAND 


CANNERS 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 
readily show a marked difference in both quality 


of material used, and strength of manufacture. 


We call your attention to the high class 
Can we are now delivering on orders, and on the 
strength of same we respectfully solicit an 
opportunity to figure on your requirements. 

We operate our plant all the year round, 
and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


Tue Bovre Can Co. 


BALTIMORE, MD. 
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jobbers are concerned. Buyers are conservative in their 
operations and are locking for reduced prices before placing 
considerable orders. Red Alaska is held up to $1.50 for favor- 
ite brands, and practically everything in this market is in 
second hands. It is difficult to obtain supplies from jobbers, 
since they insist upon retaining what they have for the bene- 
fit of their own customers. Chinook is scarce and high, with 
stock held wholly by second hands. Sockeye is in much the 
same position and prices are firm. Pinks are steady and there 
is a determination among holders to obtain more for pinks. 
Sardines.—The situation remains substantially as previ- 
ously reported, with sales firm at prices quoted. Not much 
movement is noted in quarter-oils and the tendency is toward 
dullness in three-quarter mustards. It is said that no open- 
ing has vet been suggested for the coming season's pack. 
Fruits.— The situation is unchanged.’ In California varie- 


ties most buyers are firm and refuse to accept anything below — 


full outside figures, while buyers are somewhat reluctant to 
offer those figures. The result is a deadlock, which makes 
the market dull. Southern grades are in much the same posi- 
tion and the market remains quiet and unchanged. ) 


HUDSON. 


NEw YorRK, January 28, 
THE TRADE, Baltimore, Md. ; 
Gentlemen:—We have established 1910 Can Prices as follows: 


SEASON PRICES: 


Plain. Enamel. 


For deliveries during February, March and April, in carload lots, 
prices are as follows: 


Plain, Enamel, 
No.3 5 19.50 23 75 


The above piices are the same as in effect in 1909; in making these 
prices, we are absorbing the increased cost of production, by reason of the 
higher cost of tinplate. 

Yours very truly, 
Sanrrary Can CoMPany. 
George W. Cobb, Vice Pres. 


DEATH OF MRS. L. B. POLK. 


Mrs. Laura Burdick Polk, wife of James T. Polk, head 
of the great canning firm located at Greenwood, Indiana, 
died at the age of 62 at her home, January 20th, after an ill- 
ness of more than two months. 

Mrs. Polk was known as the “Mother of Greenwood” 
and was closely associated with the canning business in that 
town. She was born in Utica, N. Y., February 9th, 1849. 
She was not a society. lady as that term would indicate, but 
her amiable manner and love for company and friends made 
her home a welcome resort for many neighbors, and everyone 
who knew her believed in her and loved her. She was a 
Miss Burdick until her marriage to James T. Polk in a small 
town in Wisconsin December 5th, 1871, and they finally set- 
tled in Greenwood, where their home has been ever since. 

“When the pay roll in the height of the packing season 
carried thousands of names, and.the scene by day and night 
was one of almost military activity and excitement, her pres- 
ence calmed and guided girls and women there as they gladly 
acknowledged a wisdom in her and confessed a reverence 
toward her not usual in like circumstances to be felt toward 
an employer and an overseer. 

“While in conventions and assemblies of owners and 
manufacturers, wherever held over the country, she was gen- 
erally known and much esteemed. Though she was in no 
modern sense a society woman, her social attributes were 
marked, both in amiability and gentleness, and their home 
was always open in hospitable welcome to guests and friends 
and the resort of company. No one believed in her more than 
her neighbors.” 


Canastota, N. Y.—At the annual meeting of the Canastota 
Canning Company, January 15th. the following directors were 
elected: Milton Jennings, J. C. Rasbach, W. H. Patten, Flora 
Taber, Fred. S, Taber, M. E. Taber and Benjamin H. Taber. 
The business of the company is in a prosperous condition and 
it is planned to increase the pea-packing business at their 
branch station at Peterboro. 

Montreal.—It is understood that the capital of the Cana- 
dian Consolidated Canning Co. will he about $6,000,000 or 
$7.000,000. The corporation will embrace 60 of the leading 
canning plants of Canada. 


Respectfully, 


ON YOUR WAY HOME 


AND SEE OUR EXHIBIT OF 


SANITARY CANNING MACHINERY 


724-726 E. PRATT STREET, BALTIMORE, MD. 


STOP AT BALTIMORE 


A. K. ROBINS & CO. 


and you will generally finish right. 


besides our prices are always right. 


START RIGHT 


Every year we add more satisfied customers to our list 
of Canners because we make a specialty of carefully growing 
the strains of seeds that satisfy both the 


CRITICAL CANNER AND HIS TRADE 
We shall have an interesting Exhibit of Canners’ seeds in 
the large Music Room of the Hotel Rudolf. 


Our representatives will be prepared to furnish all necessary information and to book orders for 
present delivery; also contracts for 1910 crops. It will pay you to get acquainted with 


LEONARD'S QUALITY SAMPLES 


AND 
LEONARD SEED CO., CHICAGO 


PRIGES THAT PLEASE 
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How to increase the consumption 
of Canned Goods 


Pack QUALITY only in your cans 


The United States Printing Company 


MAKERS OF 


“Labels that Sell Goods” 


50 Beech St., Norwood 70 N. 3rd St., Brooklyn 
CINCINNATI, O. NEW YORK CITY 
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HUMAN NATURE AFTER ALL 


( = 
} The retail grocer in arranging his 


window display naturally selects the most 


attractive goods in his stock to tempt the 


prospective customer. 


The goods thus displayed—advertised 
are first sold. 


All cans look alike—it’s the label 
that makes the difference—that sells 
goods. 


You, Mr. Label Buyer, are human 
too—and realize that the best labels 


are none too good. 


The United States Pnnting Company 


MAKERS OF 


“Labels that Sell Goods” 


50 Beech St., Norwood 70 N. 3rd St., Brooklyn 
CINCINNATI, O. NEW YORK CITY 
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DON’T BUY SALT 


WITH YOUR EYES SHUT 


F you realized fully, Mr. Canner, the effect 
i that salt may have on your product for 
good or evil, you wouldn’t rest one minute 
until you had made sure that the salt you are 
using is the right salt for you. 

You would want to know, and you would 
know, just what was in that salt of yours. You 
would find out what it contains besides sodium 
chloride, and you would know in what way the 
other substances influenced the quality of your 
goods. 

Do you know this now? 

Do you know, for instance, that nearly all 
brands of salt offered to you contain too high a 
percentage of Sulphate of Lime? A percentage 
which may do no harm for some uses, but which 
is hurtful to the maker of canned goods. 

For sulphate of lime injures the quality of 
canned goods in at least two ways. It is apt to 
cloud or discolor the liquor, and it is certain to 


toughen the vegetables in cooking. 


And if it does either of these things even to 
a slight extent, it takes away something from 
the quality of your goods, and likely something 
from the price that you might get for them. 

We said that nearly all brands of salt con- 
tain hurtful quantities of sulphate of lime. 


Challenge that statement. Get samples of 
one or a dozen brands and have a reputable 
chemist analyze them. Then get a sample of 
Diamond Crystal Salt and have that analyzed 
—you will find that Diamond Crystal contains 


less sulpbate of lime than any other brands. 


And right there you have the reason why 
Diamond Crystal is better for your business 


than other brands. It contains a minimum of 
lime, instead of an excess. 


Buy with your business eyes wide open. 
We will most gladly send you a sample of Dia- 
mond Crystal Salt for analysis, or we will pay 
for a sample bought in the open market. 

We don’t ask you to accept Diamond Cry- 
stal Salt blindly. We do suggest that you in- 
vestigate. Doesn’t the good of your business 
demand that much? 


DIAMOND CRYSTAL SALT CO. 


St. Clair, Mich. 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANcIsScOo, CAL., January 26, 1910. 

The report of the proceedings of the Sixth Annual Con- 
vention of the Canners’ League of California furnished last 
week was necessarily brief and general, so a more detailed 
account of some of the proceedings of the meeting will be 
given this week. Among the many resolutions affecting the 
packing and marketing of Coast products there was one 
adopted as follows: 

Resolved, That the Canners’ League of California earn- 
estly advocates and requests the issuance of a regulation by 
the national pure food authorities, or, if necessary to accom- 
plish the end desired, the passage of an act of Congress pro- 
hibiting the use of cans for hermetically sealed food products 
that are manufactured from tin plates containing less than 
two and a half pounds of tin per base box of one hundred 
and twelve sheets, fourteen by twenty inches, evenly applied 
on -each sheet. 

President L. F. Graham read a communication from 
Chas. S$. Crary, president of the National Canners’ Associa- 
tion, relative to the movement for a government inspection 
of canning plants, and not only was the action of the national 
body heartily endorsed, but the suggestion to have the indi- 
vidual canners call the attention of Congressmen and Sen- 
ators to the need of such legislation was also approved and 
is being carried out. During the session of the League a 
communication received from the Associated Grocery LBro- 
kers of San Francisco was read, as follows: 

“You have doubtless been advised of the formation of 
our Association, the objects ef which are: First, to foster 
and promote a feeling of good fellowship within the Asso- 
ciation, and to encourage co-operation and good will between 
its members and the manufacturing, the wholesale and the 


retail trade. Second, to correct abuses and unbusiness-like 
methods that may not be in harmony with the proper dis- 
tribution of products represented by its members. In refer- 
ence to the above we are constantly reminded of the growing 
practice of packers paying brokerages direct to buyer or job- 
ber, thus eliminating the broker, whose usefulness to the 
packer and jobber has been thoroughly established, and en- 
couraging the jobber in his efforts to buy direct from the 
packer and make the brokerage himself. 

“It is generally agreed that the jobber will be satisfied 
to buy his goods through the broker, providing he has rea- 
sonable assurance that his neighbor is not in a position to 
get the brokerage. And for the purpose of checking this 
growing evil we ask the assistance and co-operation of your 
League. We would, if possible, like to have the matter 
brought up for discussion, and would appreciate resolutions 
from your good body condemning the practice and pledging 
your members not to pay brokerages except to legitimate 
brokers. The tendency of the present day is to distribute 
goods as largely as possible through,brokerage representa- 
tion, and the encouragement of your extensive interests would 
do much to help the broker in the present efforts to establish 
legitimate compensation.” 

There was no special action taken on this communica- 
tion by the League, as it was almost unanimously the opinion 
that the question was one more for the individual members 
than one to be decided by the body, and it was left for the 
members to decide. 

J. H. Hunt, of Hunt Bros., entertained the members of 
the League with a description of canning in the early days, 
and told of some of the difficulties in marketing the prod- 
uct then. In the course of his talk Mr. Hunt spoke as fol- 
lows on the subject of the buyer’s labels: 

“The subject of buyers’ versus packers’ labels is one to 
which I shall ask your indulgence long enough to point out 
some of the evils of packing goods for buyers’ labels. ‘There 
are so many strong points in favor of buyers’ labels that the 
subject should not be passed on lightly. When a packer 
secures an order for goods to be shipped under buyers’ labels 
he has in mind, first, the profit in the order itself, and, sec- 


No. 15K PATENTED AUTOMATIC ROUND CAN HEADING MACHINE 


25 ADAMS STREET, 


Representatives for Chicago and vicinity: 


Every Can Headed | 
Bliss No. 15K Automatic Header 


This machine heads one or both ends of can bodies at the rate of 140 
a minute ; is positive in action and produces perfect and uniform results. 

Adapted for all sizes from 1% to 44% inches in diameter, by 1% to 7 
inches in length. 

In changing sizes, adjustments are few and can be quickly made. 

Further details on request. 

We build the complete line of High Speed Automatic Can Making 


Machinery for both 


OPEN TOP AND PACKERS’ CANS 
WHY NOT GET OUR CATALOGUE WNo. 14 


E. W. BLISS COMPANY 


STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


Correctly 


BROOKLYN, N. Y., U.S. A. 
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Tomatoes can now be handled in con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS, Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 


DANIEL G. TRENCH & co, 5 Wabash Avenue, 
General Agents, Chicago, il. 


_ 
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ond, the trade of that buyer, which he hopes to retain in 
future years. He realizes that to be successful in holding 
that business he must please his customer by delivering good 
goods. The buyer, being pleased with the delivery and hav- 
ing had a good trade, compliments the packer on the fine 
delivery and assures him the business is his as long as he 
takes care of it. The quality being good, the business natu- 
rally increases year by year. By and by some other packer 
quotes a lower price and agrees to deliver goods of equal 
quality. By this time the buyer has built up a good trade 
on his brand and has no trouble in holding it. He insists 
that the packer meet the lower price, which is usually done, 
as the packer cannot afford to lose business he has built up 
and must save himself by reducing his cost. To do this he 
must handle goods cheaply; he cannot afford to be too par- 
ticular. Consequently the buyer complains of the quality 
and next year tries another packer. This ruinous competi- 
tion would be largely done away with if our goods could 
be delivered to the consumer under our own labels, bearing 
our respective names and trademarks, for we would then 
be dependent upon pleasing the customer with good quality 
rather than the buyer with low prices.” 

Mr. Walter M. Field had been appointed a committee 
of one to investigate canners’ mutual insurance and his re- 
port was read to the members of the League. It was recom- 
mended that the Canners’ Exchange mutual insurance plan 
be adopted and attention was called to the fact that many 
of the large Eastern concerns were now insuring under this 
plan. Mr. Lansing B. Warner, of the Canners’ Exchange, 
was present and spoke at length on the plan of mutual in- 
surance, and his remarks were listened to with much atten- 
tion, as previous to this time there were many minor points 
in the plan that had not been clearly understood by the 
California canners. Some of the smaller concerns have be- 
come identified with the movement and others are expected 
to join now that the plan has become better understood. 

The California Canneries Company, which has developed 
quite a business in the marketing of canned pineapple from 
the Hawaiian Islands, is advising its trade of the present 
situation as follows: Bearing in mind the large reduction 


in pack of sliced 2% pineapple in the past season, and the 
fact that in all probability the same condition will prevail 
this coming season, with a larger consumption, you will see 
why it is advisable for you to lose no time in anticipating 
your requirements for 1910 fall delivery of Hawaiian canned 
pineapple. In fact, it is absolutely necessary for you to 
send in specifications at once, as we have been notified by 
our packers on the islands that when orders are booked up 
to within ten per cent. of the pack estimate no more orders 
will be booked, but only accepted ‘subject to pack.’ Prices 
on Hawaiian canned pineapple have not been named, as crop 
conditions are not yet determined. We can, however, enter 
orders for 1910 fall delivery, subject to buyer’s approval of 
prices when named, prices guaranteed to be no higher than 
any other packers may name. Kindly include a fair assort- 
ment of crushed and grated pineapple in your order, and note 
that pineapple orders are to come forward with an assort- 
ment of California fruits and asparagus, for which we will 
furnish you prices later.” 


A deal has just been closed whereby the Modesto can- 
ning plant, organized a couple of years ago by Modesto capi- 
tal, has passed into the hands of the Pratt-Lowe Company, 
of Santa Clara. The Modesto plant has been leased to the 
Santa Clara Company for two years, with the option of buy- 
ing at the end of that time if they choose. 

The capital stock of the North Ontario Packing Com- 
pany has been increased from $20,000 to $100,000, and the 
principal place of business has been changed from North 
Ontario to Los Angeles. 

R. I. Bentley, Sr., of the California Fruit Canners’ Asso- 
ciation, has left for the Northwest on a business trip. C. B. 
Hollywood, manager of the sales department of this con- 
cern, is on his annual tour of the Eastern markets. 

M. H. Turner, a well-known canned goods broker, has 
moved his offices to a permanent location to room 403 Santa 
Marina Building, San Francisco. 

A. W. Rennie has left for Seattle, where he will take 
charge of the branch of the John H. Spohn Company in that 
city. 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin 
Plate. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 
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Joseph Durney, of the Griffith-Durney Company, has left 
for Seattle, where he will meet R. H. Baxter, of H. C. Bax- 
ter & Bro., the Maine corn packers, and will accompany him 
back to this city. 

The annual meeting of the Alaska Packers’ Association 
was held in San Francisco on January 17th and the following 
report of the proceedings is submitted: 


ALASKA PACKERS’ ASSOCIATION. 


The annual statement of the Alaska Packers’ Associa- 
tion for the year 1909 is as follows: 


Assets—Canneries, fleet, $5,530,186 42 
556,688 45 
595,035 60 

Liabilities—Capital Stock ...........ccceceees $5,750,800 00 
74,304 47 


The statement of 1908 showed total assets of $7,955,644, 
an increase for 1909 of about $60,000, of which there was $40,- 
000 increase in cash on hand, $96,000 in accounts receivable, 
with a decrease of $207,000 in inventories. ‘The current in- 
debtedness this year is $174,000 less than 1908, and the profit 
and loss of 1908, amounting to $428,439 on the asset side is 
transferred this year to the liabilities to the amount of $351,- 
289. 

President Henry F. Fortmann said in his annual report to 
the stockholders: ‘The Association carries its own insur- 
ance on buildings, wharves, machinery, equipment, furniture 
and on product in the course of manufacture and finished in 


its own plants; also on all floating property and on cargoes 
of lumber, box shooks and coal. All up and down general 
cargoes are insured at full values and salmon and merchan- 
dise stored in warehouses in San Francisco at about one- 
half their values. The insurance fund at the close of 1908 
showed a credit of $347,441.04 and earned $237,835.34 for 
1909. The amounts charged for losses and expenses aggre- 
gate $26,787.60. ‘The insurance fund now amounts to $558,- 
488.78; of this, $556,688.45 is invested in bonds. 

“The Association’s pack of salmon for the season was 
about 27 per cent. of the entire Coast pack, totaling 1,338,- 
254 cases and 6,537 barrels of salt salmon, which was an in- 
crease of 177,777 cases and a decrease of 2,798 barrels over 
the pack of 1908. 

“During the early part of 1909 the salmon markets were 
rather quiet. Since August the demand has been brisk in all 
countries except in South America. 

“Current repairs and replacements amounting to $168,- 
738.08 have been charged to operating cost. New improve- 
ments and additions to plants have been made at a cost of 
$123,490.55. ‘There has been written off from plants on ac- 
count of depreciation $142,906.82, making the present ap- 
praised value of plants $4,257,485.42, or $27,397.37 less than 
last year. The steel barks Star of Holland and Star of 
Greenland have been purchased for $122,500. The launches 
Hawk, Plover and the fire-boat Phoenix were built at a cost 
of $25,042.86. There has been expended for improvements 
and repairs to the fleet the amount of $176,921.82. ‘There 
has been written off from fleet values for depreciation the 
sum of $104,970.26, leaving the present appraised value of 
the fleet $1,281,700. ‘The Association now owns nine ships, 
nine barks, one barkentine, two schooners and 59 steamers 
and launches, a total of 80 vessels. 

“The two salmon hatcheries of the Association have con- 
tinued operations. During 1909, from the 40,320,000 red sal- 
mon eggs taken in 1908 at the Kurluk salmon hatchery, 36,- 
075,000 fry were liberated and 45,288,000 red salmon eggs 
were taken. From the 24,465,000 red salmon eggs taken at 
the Fortmann salmon hatchery in 1908, 22,785,000 fry were 
liberated and 53,340,000 red salmon eggs were taken in 1909. 
In Alaska the Government continued operating large salmon 


NOW GOOD TIME 


THE FRED. H. KNAPP CO., 


| WESTMINSTER, MD. 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 
Will allow 


full amount paid towards new Machines any 


new ones and to give satisfaction. 


time in one year from date of purchase. 
Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 


veo 
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hatcheries on McDonald Lake and at Litnik, Afognak Island. 

“The canneries hatcheries, ship yard and fleet of the As- 
sociation have all been kept in a very high class condition, 
and more than fully equipped to meet all demands on them. 
Each cannery has machine and general repair shops; every 
cannery district is provided with shipways to haul out ves- 
sels; large stocks of material, reserve machinery and other 
equipments are kept on hand to provide for all probable con- 
tingencies. 

“The ship-yard at Alameda is equipped with a general 
wood-working plant, machine shop and other appliances suf- 
ficient to make all but the larger improvements and repairs 
to vessels and to build and repair all cannery machinery, 

“During the year 1909, $287,000 of the bonds of the As- 
sociation were redeemed and canceled, reducing the bonded 
indebtedness to $1,322,000. The insurance fund has increased 

211,047.74. The profits for 1909 were $779,728.09. A divi- 
dend of $1.50 per share on the capital stock of the corpora- 
tion has been declared, payable Feb. 10, 1910.” 


The insurance fund investments are made up of the fol- 
lowing bonds: $95,000 Cal. Gas and Elec. gen. mtge. & C. 
T.; $25,000 Pacific Gas and Electric Co.; $25,000 L. A.-Pac. 
R. R. of Cal.; $25,000 of Valley County Power Co.; $50,000 
Pacific Light and Power Co. (gtd.) ; $50,000 United Gas and 
Electric Co.; $50,000 Northern Electric Co.; $50,000 Pacific 
Tel. & Tel. Co.; $50,000 S. V. Water Co, gen. mtge.; $88,- 
000 S. P. R. R. Co. Ist ref.; $64,000 City of Los Angeles 
Water. 


The following directors and officers were elected for the 
year 1910: Directors—Henry F. Fortmann, Isaac Liebes, W. 
B. Bradford, D. Drysdale, Francis Cutting, William Timson, 
Wm, L. Gerstle, Louis Sloss, Henry FE. Bothin, George L. 
Payne and John Daniel. Officers—Henry F. Fortmann, presi- 
dent; Louis Sloss, vice-president ; William Timson, vice-presi- 
dent; Isaac Liebes, treasurer; A. K. Tichnor, secretary; G. 


E. Geary, cashier. 
BERKELEY. 


TRI-STATE PACKERS’ ASSOCIATION. 


Princess Anne, Md., February 29th, 1910. 
Editor, The Trade, Baltimore: 


Dear Sir—Our meeting on the 27th was well attended. 
On the evening preceding the meeting there was quite a large 
representation of Packers and others interested in the busi- 
ness at the hotel and an informal conference ensued, which 
proved to be most enjoyable and profitable, as many matters 
of importance and interest to the Packer were discussed and 
some were put in shape for presentation to the meeting the 
following morning. 


After calling the meeting to order and reading the min- 
utes, this being the Annual Meeting, committees were ap- 
pointed to nominate officers to serve during the ensuing year 
and to audit the Treasurer’s books for the closing year, both 
of which committees to report after recess for dinner. 

The first matter of new business was the presentation 
of a resolution as to the fixing of Standards for Canned 
Goods and inspection of canning factories by the govern- 
ment. ‘This was fully discussed from both the State and 
National standpoints and finally the following resolution was 


. unanimously passed: 


“Whereas, more than one-half of all the Tomatoes packed 
in the United States and large quantities of other canned 
goods are produced in the territory covered by the Tri-State 
Packers’ Association, and 

“Whereas, it has always been and still is the desire of 
this Association to do all in its power to assist the canners 
of the United States in protecting their patrons as to quality 
of goods and fill of cans, as well as in promoting sanitary con- 
ditions in and around canning factories. Now, therefore, be it 

“Resolved, That the President of this Association be 
and he is hereby constituted a committee of one to request 
and use every effort to induce the National Canners’ Asso- 
ciation to memorialize Congress to take action relative to 
the standardization of all canned goods and Government in- 
spection of all canning factories.” 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


ADVISORY COMMITTEE 


FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer 
Indianapolis, Ind. Hoopeston, IIL. 


GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio 


Officially Endorsed by the National Canners’ Association 


GEO. W. ZASTROW, 


MECHANICAL ENGINEER, 
1404 to 1410 Thames St., BALTIMORE, MD. 


IMPROVED STEEL PROCESS KETTLE. 


Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded to be the best; hun- 
dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process. 
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The next matter considered was the excessive Express 
Rates on samples of Canned Goods, and after discussion the 
following resolution was passed: 

“Resolved, That the various Express Companies be urged 
to apply their special rates for Samples to Samples of Canned 
Goods, and that the Secretary be instructed to forward copies 
of this resolution to the proper authorities.” 

The Secretary then presented his report of the Holdings 
of Tomatoes in the three States compiled from individual re- 
ports from the several counties and Baltimore City, with the 
exception of Harford county, for which he had no report— 
an estimate, however, of 15,000 No. 2s and 75,000 No. 3s was 
included as the Holdings of said county in the report, which 
embraces not only goods in Packers’ warehouses, but goods 
held by them in various city warehouses, and is as follows: 


Total Tomato Holdings as of January 20th, 1910. 


Cases Cases Cases No. 10 
States. No. 2 No. 3 (Half Dozen) 
NOW 2,000 444,740 113,790 
3,080 340,790 97,680 
Maryland—Baltimore City 
432,550 1,135,680 227,170 
437,630 1,921,210 438,640 


We believe that a careful inspection of the above table, 
covering as it does a territory which packs more than 60 per 
cent. of the country’s total pack, with six of the best con- 
suming months ahead, with an average monthly consumption 
of about a million cases, will disclose a by no means dis- 
couraging situation to Holders of Tomatoes. 

Upon reassembling after recess the Auditing Committee 
reported the accounts of the Treasurer to be correct with a 
comfortable balance on hand. The Nominating Committee 
reported recommending the re-election of the present officers 
and Executive Committee, which recommendation was duly 
acted upon and they were re-elected. 

Adjourned to meet Thursday, March 17th, 1910. 

Yours very truly, 


C. M. DASHIELL, Secretary. 


N. B.—Parties intending to go to the National Canners’ 
Convention at Atlantic City are entitled to a reduced Railroad 
rate of fare, which will be cheaper than mileage, and should 
ask Agent for a certificate. Our headquarters will be at the 
Phillips House. 


LAST CHAPTER OF SCHEME TO CONTROL AMERI- 
CAN PIG TIN MARKET. 


The notice of the sale of the plant of the International 
Tin Company, at Bergen Point, N. J., to the Edible Product 
Company and the Nucos Butter Company for a price esti- 
mated at $500,000, reminds the metal trade of a scheme 
which, had it not been blocked by the English authorities 
at the Straits Settlements imposing an export duty on tin 
ore, would have completely changed the tin trade. ‘The 
scheme under Standard Oil auspices, was to use their tank 
oil steamers to bring back as return cargoes, tin ore from the 
East, to be smelted at Bergen Point, and an expensive and 
complete tin smelting plant was built in 1906 adjoining 
Standard Oil refineries in the harbor of New York. Had 
the British authorities not acted’ as they did, the Oil Trust 
would have controlled the American pig tin market, and 
about the only metal in this country that is entirely free of 
any trust, combination or trade agreements would have 
passed into the hands of the Arch-Trust of America. 

Pig tin is free; anyone can buy it for consumption,. trad- 
ing, speculation, or what they will, and you are not asked 
what you are going to do with it. One of the most shame- 
ful abuses of power exercised by some of those controlling 
the supply of other metals, has been the refusal to sell deal- 
ers, or brokers. This has resulted in the forcing out of busi- 
ness or into other lines of trade, men whose entire previous 
business life had been given up, and with success, to the 
dealing and trading in such articles as lead, copper, tin plates, 
etc. In the case of lead, this control has even in some cases 
been extended to refusing to sell consumers, presumably be- 
cause they happened to be manufacturing products that were 
in competition with other consumers with whom the trust 
had allied interests—American Metal Market. 


STEVENSON & CO'S, LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 


from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 


in floating on the tops and bottoms. 


CO, 


601-7 S. CAROLINE STREET 
BALTIMORE, MD. 
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MONITOR WHIRLPOOL WASHER AND COOLER. 


A 


This machine can be used for sev- 
MONITOR WHIRLPOOL BLANCHER. HAN DY 


eral purposes. 


Operates with little power, care or at- M AC H | N E 
W | LL A quick and reliable machine of large 


tention. 


N OT angeeny. Washes and cools perfectly, and does FO 1 


Absolutely uniform work—under close 


f not damage the stock handled. 
EVERY 
DA M AG E Its first cost is its only cost. 


Its greatest advantage—‘“‘the continu- 


THE ous easy action” insures more CANNER 


thorough and economical work than 


STOC K any other blancher will produce. 


Aw 


MONITOR STRING BEAN GRADER. MONITOR GREEN PEA GRADER. 


1E That will operate conti ly with- , 
wis Deiivers 5 (or less) perfect grades. NO 
O N [ Y out clogging. 


Delivers 4 or 5 absolutely uniform Peas are not bruised or damaged. S M ALL 
ST i | N G Small grades taken off last—a decided 


grades. 


Unell euatauteaty by the tenting teen Machine is built with or without fans 


G R A D a R ieee as desired. LL O ST 
Southern Agent, S. 0. RANDALL, 415 Marine Bank Bldg., BALTIMORE, MD. 
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ONITOR-THOMAS 


og 


SANITARY 


ECONOMICAL 


Water is used but once. Tomatoes are sorted—poor ones picked out and returned to 
Stock does not come in contact with any used (dirty) water. grower—you use and pay for good tomatoes only. 
Several repeated baths—individual in application. Stock is not moved during entire process—a dead ripe tomato 
. z . is washed and scalded without bruising. There is no 
Stock passes through entire machine on a self cleaning open waste. 
carrier belt. A saving of 1 to 1% cans on every bushel guaranteed. 


MONITOR-THONAS 
HUNTLEY MFG.COMPANY 
SILVER CREEK N.Y. ae 


3 


MONITOR-THOMAS SANITARY TABLE. 


AS CLEAN AS A DUTCH KITCHEN 


Your factory can be kept clean and dry—and sanitary by installing one of these Tables. 

It will reduce the amount of labor required in your peeling and preparing room. 

Your output will be improved—the quantity materially increased. 

Discard your old system with the wet, filth, confusion and waste and install the Monitor-Thomas Sanitary Table— 
a correction for all such evils. 


HUNTLEY MFG. CO., SILVER CREEK, 


ISS 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, - - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


Six months, - - - - - - $1.00 
Foreign, - - - - - $4.00 
Canada, - - - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $200 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baliimore, Md., as second-class mail matter, 


BALTIMORE, FRIDAY, FEBRUARY 4, I910. 


EDITORIAL JOTTINGS. 


There has been published in these columns recently sev- 
eral articles on the keeping of “Costs’—articles whose aim 
was to show how the value of goods should be gotten “at.” 


. It seems strange, at first glance, that any business man 
should have to be told what his goods cost him to make or 
produce, and yet we venture to say the vast majority of can- 
ners do not know the actual costs of their goods. 


In this these men are not exceptions to any other line of 
manufacturers, for the man or firm that has devised a method 
of keeping absolute cost on the article or articles being made 
stands out prominently in whatever line he is in. It is an 
absolutely necessary thing to know, for without it no suc- 
cess can be made of any business, unless through sheer luck. 
And yet this feature is sorely neglected by us all. 


With canned goods all packers, of course, figure the price 
of their cans, of the labels, of the boxes or cases, of the prod- 
uct per bushel or ton, sometimes of the solder, and also of 
the fuel used, and of the wages paid. But many of these 
items are wholly or in part guessed at, and nothing definite 
determined. This is true of the amount of solder used; the 
number of hours’ time paid as wages; the amount paid out 
to piece-workers, etc., etc. 


There should be no guess work about it—no estimating 
at all. It should be kept absolutely correct, so that the exact 
cost per dozen or per can would be known. The cost of cans, 


cases, crop, solder and labor stand out so prominently that 
they cannot be overlooked, and it should not be these things 
that we should look at, but the hundred and one little things 
about the factory that eat up time and money and are rarely 
or never counted. 


Many canners have a method of adding 10% or 20% 
to the cost of the “headliners,” as we will call those fixed 
costs, to cover such contingencies as we refer to; but this 
is again largely in line of guess work. Expenses of repairs 
to machinery, to buildings, the cost of painting or white- 
washing, of making new drains; of new machines bought; 
of spoilage in swells; of loss from produce not handled in 
time; of the wages of men and women who clean up or 
do other work not directly in contact with the production of 
the goods; all these expenses should be figured in the costs 
at their actual amounts, and not be guessed at. 


It could not be figured daily in the cost of the goods, ex- 
cept by estimate, but at the close of the season every sepa- 
rate item could be made out, and be divided among the goods 
in their proper proportion. ‘This record then would serve as 
a guide during the following season and a “tab” kept on the 
costs so that the canner would always have a reasonable 
idea what his goods are worth. 


From the way some canners have been selling their goods 
it is evident they are not aware of their cost. For often 
these men are not forced to sell; are not in need of ready 
money to tide over, but part with their goods while the sea- 
son is on—while they are packing them—at prices that do 
not cover costs. We cannot believe they do this knowingly, 
or because they are “stampeded” by the thought that the 
market is going down. We have had them tell us, “Oh, the 
price is only a few cents per dozen over our cost, but still 
we made a little something, and will do better on the rest 
of the pack!” 


This condition is by no means confined to a few small 
packers who do not understand the business. On the con- 
trary, there has just come to our attention such a sale of 
as fine goods, in a line this year held high because of scar- 
city, as any one could possibly desire—extra standards in 
fact—by one of the largest canners in the business, and at a 
price that seems ridiculous. The quality is all that could 
be desired, the brand very well known all over the country, 
and an immense quantity of the goods are sold annually. 
Then why such a price? We don’t know. 


Not until the canners of every line in every section know 
the cost of their goods can anything like a staple market for 
canned goods be secured. ‘This phase of the question ap- 
plies only to the canners, for the jobbers have their prices 
well regulated. It might surprise some tomato canners to 
see with what coolness a jobber will say “That is our 85c. 
per dozen line of goods,” when they saw tomatoes for which 
they got but 60c. per dozen so quoted. The jobber does not 
keep his trade guessing from month to month what the price 
will be—he sets a price, and sticks to it. 


In this may be found an explanation of the small changes 
noted in retailers’ prices for goods, no matter how changeable 
the wholesale market may be. There have been many com- 
plaints that retailers charge too high prices for tomatoes, 
for instance, when the market is low, as at present; but often 
they have to because they have paid just as high prices for 
their goods as in years past. 


It is usually the canner who looses, but if he knew his 
costs better he might work away from this condition, 
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HOW TO INCREASE CONSUMPTION OF CANNED 
GOODS—SELLING TO THE CONSUMER. 


By Thos, H. Smith. 


.From producer to consumer is the solution of the prob- 
lem, “Can a demand for goods in any line be created, or will 
sales be dependent upon the pleasure of the consumer?” This 
problem was solved by a few manufacturers and producers 
with such prolific results that it was embraced by nearly all 
such firms as were handling goods which could be best sold 
to the consumer direct. In the main, these lines consisted 
of what might clearly be termed the necessities, those prod- 
ucts which are essential either to the consumer’s comfort, 
actual needs or pecuniary profit. 

This demand once created, has never weakened, but, on 
the contrary, has grown stronger with each succeeding year. 
This is due to the peculiar circumstance that it affords equal 
advantage to both producer and consumer. “With the pro- 
ducer it minimizes the chance of loss, as the consumer buys 
for his own use solely, simply getting that which he ab- 
solutely needs and for which he is amply able te pay upon 
delivery,” the producer turns his money quickly to the bene- 
fit of his business. He is not obliged to wait a considera- 
ble time for his money, neither is he compelled to grant a 
discount when bills are paid upon presentation. 

To the consumer, the: plan also appeals in an advantage- 
ous light. ‘The goods are brought to him for selection and 
he has the benefit of having them expounded to him by the 
courteous and competent salesman who knows his business 
and his line thoroughly; who can give him the whys and 
wherefores ; that practical information which he really needs. 
When the salesman leaves him he is familiar with what he 
has purchased, in fact knows all about it, which would not 
have been the case had he depended for his knowledge upon 
the average clerk who could at the best have explained the 
matter in a merely perfunctory way, not doing it justice be- 
cause he had too many things to see, to know very much 
about any one of them. 


In selling to the consumer, prices are lower, and expense 


of placing product less than under the old method. A sav- 
ing of pocketbook is the greatest recommendation. 

The successful canned goods salesman is obliged to know 
pretty nearly everything about his line because his trade and 
his people depend upon him absolutely. He is resourceful 


and never at a loss for either words or ideas. It is contact ° 


with the masses, the great buying public, that makes him 
so. His is a new departure in just this much—it is asking 
people for their business, whereas it was formerly the sup- 
plying of their wants, as a greater portion of business was 
practically unsolicited. The working up and holding of 
trade are two entirely different propositions. In order to 
work up a trade in canned goods a man must know them; 
be able to talk them effectively, and above all be possessed 
of a pleasing manner. ‘To hold the trade, once acquired, 
he must accord his customers good service; see that their re- 
quests are given attention, and above all give them good 
value and accord them courteous treatment. Every man 
must buy the things which are necessary to his actual wants, 
and as a result the majority of lines sold direct to the con- 
sumer are of this nature. He may never have thought of 
them until the salesman brought them to his attention, but 
he straightway experiences a desire if the goods are prop- 
erly exploited. A manufacturer selling to the retailer finds 
his sales depend wholly upon the demand of the consumer 
for his goods. If the customer does not approve, the re- 
tailer cannot afford to continue placing orders for his class 
of goods. 

The retailer is obliged to depend upon a demand cre- 
ated by the public itself and the canning salesman selling 
to the retailer is also governed by this same demand. 

The canned goods salesman selling to the consumer, can 
create a demand, as a face-to-face conversation, coupled with 
an intelligent method of exploiting goods, is sure to be lis- 
tened to and will be far more effective than hearsay or 
merely advertising. ‘The salesman can, in a personal in- 
terview, show up his goods to advantage, explain their good 
points and prove to his listener wherein lie their merits, 
placing the matter before him in an entirely different light 
from that in which he has considered it before. In this 
way he secures an order which the retailer would never get 


Simply because you haven’t felt the need for a 
change? Improved methods seldom appeal so strong 
as to literally force one to adopt them—it is only 
after they have been been employed that the great 
benefit ie derived. . . . .. +++ 


You may never appreciate the advantages of using a 
BURT LABELING MACHINE, but the fact remains that 
without it, you are the loser—when hundreds of canners 
are profiting by its use, there can’t be any question of its 


You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 
sable to your plant—why not get particulars? ... . 


MACHINE COMPANY, 


BALTIMORE, MD. 
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and his customer knows all about the goods he has pur- 
chased. 

The secret of successfully selling canned goods, when 
selling direct to the consumer, is in gaining his attention, 
arousing his interest, exciting his desire, and then being able 
-to hold them. Knowledge gains attention and arouses in- 
terest, but personality holds them. Be pleasant, cordial, and 
at the same time entertaining and instructive, and the con- 
sumer will accept you. Knowledge can be acquired. Per- 
sonality is something which cannot be acquired by teach- 
ing, it being a part of the man. Some personalities are 
agreeable, others the contrary, and with the knowledge that 
only the acquired kind stands for success in salesmanship, 
it is well to consider carefully of what your stock consists. 
Never try to convince a customer that he is wrong, for con- 
tradiction is an explosive, and you can never tell when it 
will go off and hurt some one. The canner should remem- 
ber that trade worked up and well handled is a profitable in- 
vestment. His first efforts in this work merely represent his 
investment and if well invested are going to pay large divi- 
dends, as each succeeding season the same trade can be se- 
cured in a most satisfactory manner, for it means simply that 
orders are waiting and it is only a question of going after 
them. Business and earnings increase proportionately and 
where the consumer is satisfied, business increases without 
work on the part of the canner, as the voluntary advertising 
which always results from satisfied customers is going to do 
much towards influencing others. 

(Continued on page 30) 


Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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ARMOUR & CO. TO LOCATE AT RIDGELY, MD. 


Canning circles in Baltimore are much interested over 
the announcement that Armour and Company, of Chicago, 
propose to establish a cannery for strawberries and other 
fruit preserves at Ridgely, Md. The announcement is con- 
tained in a letter sent by the company to Mr. William W. 
Seward, of Ridgely. 

This move on the part of the Armour Company would 
seem to indicate, on its face, that the company intends to 
enter the canning field in competition with the other great 
preserving companies of this country. Such, however, is not 
the case, in the opinion of the member of a prominent local 
canning company, who was interviewed this morning. 

“In my opinion,” said this business man, “it is not the 
intention of Armour and Company to enter the general can- 
ning and preserving field, but rather to go into the whole- 
sale preserving field in a certain line. This line is to put up 
strawberries, and perhaps other fruits, in large cans, for the 
use of dealers and particularly for the proprietors of soda- 
water fountains. 

“The place selected for location by the company, at 
Ridgely,” he continued, “is in the midst of a great straw- 
berry-producing section, and the plant of the Chicago com- 
pany will be right in the center of a home market.” 

The dispatch in regard to the locating of the company 
at Ridgely, states that Mr. C. O. Davidson, representing the 
Armours, had many offers from other points on the Mary- 
land and Delaware Peninsula, in some respects offering more 
advantages than Ridgely, but the final decision is to locate at 
Ridgely. 

This season the Armours, it is expected, will make use 
of the large plant which has been used by a preserving com- 
pany. The new venture will, it is expected, be highly bene- 
ficial to the berrygrowers in the Ridgely section, and it will 
probably lead to an expansion in that field of production. 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers. 


Correspondence 
Invited. 


Cambridge Valley Seed Gardens, 


— 


CAMBRIDGE, N. Y. 
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Tue MET ALLIC DECORATING CO. The Blakeslee Simplicity Can Righting Machine, 


Canners’ Convention Headquarters 
HOTEL RUDOLPH, ATLANTIC CITY 


The First and Only Complete and Adjustable 
Machine of its Kind Offered to the Public. 


GOLD AND SILVER LACQUERING OF PLATE : 
FOR OPEN TOP and SANITARY CANS 


@ For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00, 
For two spout machine, 100.00, 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R. R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET BURDEN & BLAKESLEE, 


NEW YORK 


CAZENOVIA, N. Y. 


THE LATEST 


AUTOMATIC SIDE SEAM LOCKING MACHINE 


WITH SOLDERING ATTACHMENT. 


The Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This 
Machine runs free of all jams or mashes, with a capacity of 50,000 perfected bodies a day. : 


Factory : 125-127 East Falls Avenue, | BALTIMORE, 
Slay sman & Co., Office: 718 East Pratt Street, ron 
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The formal contract will, it is expected, be signed at Phila- 
delphia next week. 

Representative of the Chicago company will be in at- 
tendance at the canners’ convention to be held at Atlantic 
City, which begins Monday, February 7, and will embrace 
the opportunity then offered by visiting Ridgely. 


Mr. Charles S. Crary, President of the National Canners’ 
Association, said recently: 

“The brightest ray of light that has come to the canned 
goods packer within the last twelve months is the group of 
statistics sent out by the National Canners’ Association con- 
firming beyond doubt previous estimates as to the general 
shortage of the pack of the three staple products, corn, peas 
and tomatoes. With less than eleven million cases of to- 
matoes, six million cases of corn, and five million cases of 
peas for a hungry nation to draw their supplies from dur- 
ing the next twelve months, there seems little reason to 
fear that such surpluses as exist of these three lines will go 
out at fairly remunerative prices. Apparently, however, 
nothing could have saved the situation for the canned goods 
packer but this curtailed output.” 


A LIBEL ON THE OYSTER. 

The news from Washington that Dr. Wiley, the govern- 
ment chemist, has denounced the practice of transplanting 
oysters from salt water to fresh, near the mouths of sewers, 
where they are allowed to fatten, as a flagrant form of adul- 
teration, caused consternation among New York dealers. It 
is said here that the holding of salt-water oysters in polluted 
waters for a rise in the market has become a nuisance. ‘The 
practice here has served to injure the general market for 
oysters for the reason that oysters so held are often con- 
taminated, and when disease results it is blamed not upon 
the method of transplanting them in New York’s sewer-in- 
fected waters, as it should be, but upon the oyster itself. In 
the case of oysters the blame has been put upon the greedy 
New York dealers, who transplant oysters in polluted waters 
awaiting a scarcity of the supply with a corresponding in- 
crease in price. 


H. S. OREM WRITES HON. JAMES WILSON 


Asking That the Fact That Canned Goods Are Not In- 
cluded in “Foodstuffs” Now Being Investigated 
On Account of High Prices Be Given 
Wide Publicity. 


The office of the National Canners’ Association, through 
the Bureau of Publicity, have been attempting to call all 
possible public attention to the low prices on canned goods 
as compared with other foods. 

Deeming it wise to reach the consuming public through 
the office of the Secretary of Agriculture, Mr. Hugh S$. Orem, 
of the Executive Committee, and the writer went to Wash- 
ington on Tuesday, January 25th, and by appointment met 
Secretary Wilson. We regret to say that we could not im- 
press this official as had been hoped. His feelings seemed to 
indicate that the canners possibly felt that their business was 
going to be investigated by the Government officials. Mr. 
Orem assured the Secretary that canners were courting and 
inviting such an investigation and urged that the greatest 
publicity be given the result. 

It is apparent that this official did not feel that it was in- 
cumbent to call attention to any food manufacturer who 
was conducting business on proper lines and indicated that 
it is the violators of the law only that the Secretary is after. 
Before leaving, Mr. Orem left the following letter with the 
Secretary, which speaks for itself. 


FRANK E. GORRELL. 


Baltimore, Md., January 25, 1910. 
HON. JAMES WILSON, Secretary, 
Department of Agriculture, 
Washington, D. C. 
Sir :— 

1 address you as a member of the Executive Commit- 
tee of the National Canners’ Association, whose president in- 
stiucts me to direct your attention to a serious misappre- 
hension which likely is in the mind of the consuming pub- 
lic, occasioned by the investigation being made through your 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


HULLS 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 

Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 

No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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department of the high cost of “Food Products.” 

It is more in the nature of a defense than in protest 
that this matter is brought to your notice during this time 
of great public excitement caused by boycotts, protests, etc. 

Meat, butter, eggs and other dietary articles are being 
censured and condemned because of their steady advance in 
price, until now the consumers are in open revolt. These 
articles are all embraced in the term “Food Products.” 

The food prepared by the great canning industry, bet- 
ter known as Canned Goods, is also embraced in the term 
“Food Products.” A great injury may be done to a thriving, 
though an entirely innocent business, unless it is specifically 
known that fruits and vegetables in tins are not included, nor 
is there reason they should be included, in the term “Food 
Products,” against which there is a righteous protest on ac- 
count of the unreasonable and unjustifiable price. 

The fact is noted that during a given period the price 
of meat has steadily advanced. It is charged a Trust regu- 
lates this. Other articles of food upon which an ever-in- 
creasing price is made is said to be due to combines, mer- 
gers, syndicates and the like. 

Canned Goods prices on the other hand fluctuate but 
slightly, and in most instances they steadily decline. At 
this time Canned Goods are being sold at lower prices than 
was ever before known, and millions of tins of ‘Tomatoes, 
Peas and other vegetables and fruits have been marketed 
at less figures than the cost of production, 

As against the high prices of other kinds of food, a com- 
parison of a few lines of Canned Goods are given: 


1905. 1909. 
‘Tomatoes, per dozen OR cesses $ .85 $ .60 
Peas, 90 75 


‘These prices | have not in any way “been made,” or are 
they “controlled ;” nor is there any agreement to maintain, 
or to advance, or to lower them. Each firm or corporation 
engaged in business, being free and independent, responsi- 
ble only to themselves for any prices they may issue. 

You are therefore respectfully requested to advise the 
public, as far as it is in the power of your department so 
to do, against an impression which may have been gathered 
from the information coming from your department, that the 
prices of Canned Goods are not included in the public in- 
vestigation now being made. 

The people are refusing to buy the food which is said 
to be controlled. The canners of the United States knowing 
their business is conducted entirely free and independent and 
always within the pale of the law, invite the most rigid 


scrutiny and investigation on the part of the Government 
as to their methods and their prices. The public having 
long since satisfied itself as to the purity and wholesome- 
ness of its products. 
Respectfully, 
HUGH S. OREM, 
Of the Executive Committee, 
National Canners’ Association. 


RECEIVERS DECLARE 40 PER CENT. DIVIDEND. 


Chester, Smith & Gratwick, receivers for the Geo. F. 
Wescott Company, of Buffalo, N. Y., have during the past 
week or so mailed checks to the creditors of their client for 
the first dividend paid by the receivers, amounting to 40 
per cent. of claims filed. 

This concern went into the hands of receivers early in 
1909, and it was stated at that time that the business would 
be conducted by the receivers for the benefit of creditors. 


Foodstuffs in Siam. 


Vice-Consul-General Carl C. Hansen, of Bangkok, furnishes 
the following information concerning foodstuffs in Siam and the 
small amount of direct imports from the Unitea States: 

The demand for foreign articles of food is steadily increas- 
ing year by year as Western methods of living are gradually 
supplementing the more primitive wants of the East. The ar- 
ticles of food that are sold and consumed in increasing quantities 
are wheat flour, canned milk, butter, fish, meats, fruits, vege- 
tables, jams, raisins, figs, prunes, tinned biscuits, and many other 
kinds of preserved food. The main staples of food produced 
in Siam are rice, fish, fruits and vegetables. Meat is used only 
in limited quantities. Milk and its derivatives are practically 
not produced, potatoes are raised only in very small quantities, 
wheat and barley not at all; in fact, of the cereals raised in Siam 
rice is the only one worth mentioning. 

The imports of foodstuffs into Siam during the year ended 
March 31st, 1909, amounted to $3,791,094, an increase of $55,436 
over the imports of the preceding year. The imports by articles 
in 1909, as compared with 1908, were: Breadstuffs and provis- 
ions, $2,257,756, a decrease of $81,195; canned sardines and 
salmon. and fish not canned, $186,640, an increase of $144,007, 
nearly all in fish not canned; canned milk, $101,434; sugar, 
$926,243 ; tea, $306,734, etc. 

IMPORTS FROM THE UNITED STATES. 

Of the foregoing imports the amount credited to the United 
States was only $9,714, a decrease as compared with 1908 of 
$6,963. The imports from the United States were composed of 
breadstuffs, $8,646; canned salmon, $1,043; and canned milk, 
$25. 


S. SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C — 
FOR BRIGHT AND RUSTY CANS. : : 


BALTIMORE, MD. 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 

Puts on a perfectly even coat of Lacquer. 

Saves Lacquer Material and Labor. 

Adds attractiveness to the Can and makes 
it Saleable. 

The Cost is about % cent per Case for 
Lacquer material. 

Capacity 2,oco or more Cases per day. 

IF YOU DO NOT LACQUER 


You have Rusty Goods for sale with your 
label on them. 


SEELY BROS.. 


BLAINE, WASH. 
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The foregoing shows only the direct imports from the 
United States into Siam. There is no doubt but that consider- 
able quantities of American goods enter Siam through English, 
German or other commission houses which are credited to these 
countries. Many of the larger American firms also have branches 
or agents in England and other countries, and commercially, the 
world is divided between the various branches of the home firm, 
so that it may happen that Siam falls to the territory outside 
of the United States. Of these indirect transactions nothing 
of course is known by or entered in the Siamese custom-house. 
Hence the trade of the United States with Siam may not be so 
small as it appears from the customs statistics at Bangkok. 

There is a large collection of catalogues of American goods 
and products at this office for the use of inquirers, and all infor- 
mation relating to American commerce is promptly given; but 
what the United States needs is resident agents who are inter- 
ested in the sale of American goods, who are American citizens 
and have American interests, both commercial and national, at 
heart, and who may take advantage of special opportunities of 
pushing American goods at exhibitions and nonpublic enter- 
prises. 


SANITARY METHODS CONDEMNED BY 
UNSCRUPULOUS PACKER. 


Certain interests in the fruit canning industry are as- 
sisting as much as they can to condemn California canned 
fruits in the eyes of an already suspicious public. 

Instead of endeavoring to boost one of California's great- 
est industries, these concerns appear to be doing more to 
drag it down than all the criticism which has been brought 
about by timid people who are not very desirous of partak- 
ing of canned goods even at the best. 

In the street cars of San Francisco these interests say 
“Knife peeled peaches are the best” and attempt to infer 
that machine peeled peaches, in which a mild solution of 
lye is used, is injurious to public health and in the same 
advertising they call attention to the fact that their second 
grade of canned goods are lye-peeled. 

Hunt Bros. have started a National advertising campaign 
and in the center of this they say in large black type: 

“WE DO NOT USE LYE OR CAUSTIC SODA 

IN PEELING PEACHES, FOR THE USE OF 

LYE TAKES FROM THE FRUIT ITS NATURAL 

DELICATE FLAVOR, AND WE DO NOT USE 

ANY CHEMICAL IN CANNING ANY OF OUR 

FRUITS.” 


On the other hand, nearly all the other canning inter- 
ests in California contend that they prefer the lye machine 
peeled goods, as they are better flavored, fresher, cleaner, 
better in appearance and more sanitary.—Retail Grocer’s Ad- 
vocate, San Francisco. 


CANNERS’ MERGER COMPLETED. 


The Canadian Grocer is able to make an authoritative 
statement this week regarding the amalgamation of canners. 
Last week it was stated in this paper that the merger was 
likely to go through and that it would probably be con- 
summated in a week or ten days. 

The interests handling it have secured control of the 
Canadian Canners, Limited, as well as the independent con- 
cerns, and the merger completed will comprise about 56 fac- 
tories, including those now in the Canadian Canners’ con- 
solidation. At the time of going to press, there ere only 
three independents, who were not closed up. 

The details of the amalgamation have been concluded and 
all the canning factories going into it have agreed upon the 
basis. 

A committee meeting was held in Toronto yesterday and 
is being completed today to consider the organization work. 

Garnet P. Grant, with some Montreal associates, was 
instrumental in putting it through. 

It might be mentioned here that this is the first authori- 
tative statement given out by any publication as to the com- 
pletion of the amalgamation.—Canadian Grocer. 


Coming Meetings of Associated Canners. 


We give below a list of dates, on each one of which will 
shortly be held a meeting of some canners’ association, believ- 
ing a memorandum of such dates will be appreciated by the 
trade. THE TRADE earnestly requests that ali secretaries of 
Associations advise us sometime in advance of the next called 
meeting of their Association, so that the date may be given in 
this list in time to acquaint every one of the fact who may wish 
to be on hand. No matter how far off or how large or small 
may the occasion be, let us have a notice. 
Arranged according to dates, if you know of a meeting 
that is not mentioned here telegraph or mail us the advice :— 
February 7 to 11, 1910, National Canners’ Association at Atlan- 
tic City, N. J. Secretary, Frank E. Gorrell, 
Belair, Md. 

February 15, 1910, Canned Goods Exchange of Baltimore, at 
the Exchange Rooms, corner Light and Baltimore 
streets. Secretary, W. F. Assau, Baltimore, Md. 


1! am a Specialist in 


STOKES SEED STORE. 


TOMATO SEED FOR CANNERS 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE ¢€ 


“STOKES BONNY BEST EARLY TOMATO” is the Finest Canning Variety Ever Introduced 
SUCCESS, QUEEN, PARAGON 


Write Me For Prices, Stating Quantity You Use 


219 Market Street, 


NEW STONE, MATCHLESS, 


PHILADELPHIA, PA. 


BOXES 
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A RARE OPPORTUNITY 


TO OBTAIN A SUBSTANTIAL INTEREST 


In the Well Known and Long Established 
Canning Factory of the 


MOORE & BRADY COMPANY 


By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 

The business will be continued without interruption and 
the interest to be acquired is ina going concern. The well 
known trade marks and brands of the Company are of 
great value. 

Plant located in Baltimore; ample storage and harbor 
facilities; complete equipment and machinery of latest 
pattern. 


Address, MOORE & BRADY CO., Baltimore, Md. 
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HENRY R. STICKNEY 


STICKNEY 
SYRUPING MACHINE 
$125.00 
Instantly adjustable while running. 
Will handle one, two or three pound 

cans, and do perfect work, 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . 

SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars. 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 


FOR 


NEW ENGLAND STATES. 


The Harris Patent Power 
Hoisting and Carrying Machine 


——- 


Double Pineapple Grater 


(With Hopper Removed.) 


i 


The large-tooth saws on the two upper spindles coarse grind the fruit which passes 
down to the fine saws on the two lower spindles; from there it falls into a tub placed 
under the machine tc receive it. This machine is well braced and the workmanship 
is of the best; the gears are cut from the solid and the saws are all milled from solid 
blanks which gives a cutting edge to two sides of the tooth. The Hopper and discharge 
shoots are lined with white pine. 


THE JOHN R. MITCHELL COMPANY, 


Foot of Washington Street, BALTIMORE, MD. 


Sole Owners ‘and 


Manufacturers 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
obliged to call upon 
vou to replace any worn 
out or broken parts. 

Yours truly, 
N. E. Foote & Co., 


Inc. 
Geo. T. Phillips, 


Pres. 


C. S. HARRIS COMPANY, - 


ROME, N. Y. 
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(Continued from page 24) 

The power of perception and ability to read human na- 
ture has much influence upon your work in selling to the 
consumer. This power and ability comes intuitively. It will 
not make its appearance suddenly, like a flash of light, or 
that which we term a presentment. If you wait for it to 
make its appearance in that way you will be grievously 
disappointed. It comes only through close association with 
the consumers, making its appearance in so gradual a man- 
ner that you are not cognizant of it and do not actually 
realize the possession of it. The canned goods salesman is 
an observer; he knows things; he knows what the people eat; 
what they speak; their desires, wants and needs. Remem- 
ber, the key to the whole situation is in being able to pre- 
sent your goods to your customer in the same light in which 
he sees it. 

To most successfully guard against failure in selling to 
the consumer you should rely wholly upon yourself, believe 
nothing you hear until you are able to learn from personal 
observation that it is true: never take anything for granted, 
but find out for yourself whether it is so. 

li you are told that certain parties have placed their 
orders, don’t accept the bald statement, but see them your- 
self; if that the trade is held or controlled by another party, 
prove it. No trade is held or owned, as the consumer is 
an independent operator, and buys where he thinks he can 
do the best. No manufacturer or merchant can _ possibly 
cover a territory and sell to every one. There is always 
room for one more. 


DO YOU DO YOUR SHARE? 


Owensboro, Ky., Jan. 31, 1910. 
Editor The Trade, Baltimore, Md. 


Dear Sir—If each one of the thousands of packers of 
hermetically sealed fruits and vegetables in the United States 
would appoint himself a committee of one to refute any 
false statements made in his or their local papers answering 
the communication as promptly as he sees it in the paper, 
asking the editor for space to reply, if he will write an intelli- 
gent article on the subject of canning and hermetically seal- 
ing fruits and vegetables, their wholesomeness, their cheap- 
ness and their freedom from adulteration, the editor will 
accept such an article either as an editorial or as a news 
item, and will even permit the writer to sign his name to 
the article. 

Almost every packer who has a canning factory worthy 
of the name has sufficient standing in his immediate vicinity 
to get a hearing through his local paper; particularly is that 
true if the editor of that paper has published an article that 
reflects upon the quality of the goods such packer packs, 
or upon the reputation of the canner. So many articles have 
been written by the editors of the trade papers and by corre- 
spondents in the trade papers that those who have any doubt 
about their ability to answer in their own language can 
borrow the language of others in part to write the article 
mentioned. 

Now, then, if each and every packer would appoint him- 
seli a committee of one and would not depend on others 
to do his work for him and would make it his business to 


write an original article on the benefits of canning goods, 
their wholesomeness and purity, or will answer any article 
that is detrimental to the business interest of such a packer, 
we will have a publicity campaign that will spread over this 
country from ocean to ocean. It will bear the stamp of the 
editor’s approval ‘when he permits the publication of it in 
his paper. The packers will be furnishing real news items 
to the reading public, and will be collectively the promoters 
of the greatest advertising campaign ever begun. 

I never asked for space in either of the daily or weekly 
papers of my home city to write either an original article 
or answer an article that I considered reflected upon the can- 
ning industry, except that I was given the space asked for, 
and the editors have shown their good feeling towards the 
industry by giving articles of that character prominent space 
and good, big head lines. 

I want to say to my brother packers, “Write Some Arti- 
cles!” Answer any article that is injurious to your business, 
hand it to the editor and ask that it be published, and you 
will be surprised how much publicity you will get that will 
be of real benefit to you and your fellow packers. This work 
will aid the gentlemen who are engaged in the very worthy 
cause of a publicity campaign for the benefit of all packing 
industries. Yours very truly, 

NEW BLUE GRASS CANNING CO., 


JEG/MM. By J. Ed. Guenther. 


“THE JONES.” 


The Jones Machine Co., Baltimore, have just gotten out 
a new catalogue showing different views of their various 
machines for making cans, both automatic in operation and 
otherwise. This is a very neat booklet and they are anxious 
that all canners and canmakers have a copy of it. It shows 
two views of their Lock Seam Body Former, their can end 
soldering machines and also the Blower and their can-wiping 
machines, and their representative will be glad to see you at 
the Convention and explain each in detail. 


Perry, N. Y.—The United States Canning Company, at 
Fredonia, recently sold a plant for $6,000 that cost $30,000. 
The original stockholders paid 60 per cent. on their invest- 
ment of stock to meet their losses and cancel their debts. 


Advance, Mo.—A new canning factory has been organized 
here with a capitalization of $6,200 by local capitalists. J. J. 
Miller, of Kansas City, was the promoter. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 
COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


...BARGAINS... 


Sprague Exhaust Boxes. 
King Tomato Fillers. 
Hawkins Cappers. 
Sinclair-Scott Belt Crane. 


All in first-class condition and guaranteed for all practical purposes as good as new. 


Model M. Corn Cutters. 
Cyclone Pulp Machine. 

Copper Kettles 60, 80, 100 and 150 Gallons. 

Open Kettles. 


Morrall Double Cut Corn Cutters. 
Burnham Cookers. 

Kraut Cutters. 

Closed Kettles. 


Will make attractive prices 


H. COTTINGHAM, 


105 N. Frederick St, 


Baltimore, Md. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


ALASKA SEED PEAS FOR SALE. 


For Sale.—1000 bushels of Alaska Seed Peas, thoroughly 
milled, at $2.75 per bushel. Sample mailed on application. 
Address, W. SEYK CO., Kewaunee, Wis. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
come here and take charge of the canning plant, and runit. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING Co., 

917 tf Baton Rouge, La. 


JACKET KETTLES FOR SALE. 


Three Copper Jacket Kettles, capacity 100 gallons each; cost, new, $120.00; 
Our price, $80.00. 
One Copper Jacket Kettle, capacity 150 gallons; cost, new, $160.00; our 
price, $100.00. 
Kettles have been used very: little, only four weeks in all. 


WM. GRECHT CO., 1330 S. Sharp St., Baltimore, Md. 


It’s Worth Its Weight in Gold, 


That’s what a canner wrote us who 
had just bought a copy of the book. 
We don’t ask you to pay quite so much; 
but, because $5 will buy it there is no 
reason to believe it is not worth more. 


“A Complete Course in Canning” 


will do more to help increase profits 
than any book you can buy, when seek- 
ing information or wishing to branch 
out and pack other articles. It tells 
you how to pack every article in tin, 
and lots of other things you may want 
to know. 


ForSaleby - - - 
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CANNING FACTORY FOR SALE. 


A factory fully equipped for canning all kinds of vegetables and fruits, 
situated in York County, Pa., with siding from B. & H. Division of West- 
ern Maryland Railroad, in a locality especially adapted to the growing of 
peas and corn, can be bought at reasonable price. Sufficient acreage can 
be secured in immediate vicinity of factory. Ample water facilities at 
hand. Call or address LINEBORO CANNING CO,. 

Lineboro, Md. 


MACHINERY FOR SALE. 


One Invincible Bean Cutter and one Invincible Bean 
Grader, both in good condition. Will sell very cheap. 
Address, 
HAMILTON, care TRADE. 


FOR SALE. 


Seed Peas, 800 bushels or less, hand-picked Admirals, 
Wisconsin grown, at a low price for immediate shipment. 
Address, 
HOWARD, care THE TRADE. 


FOR SALE. 


Model M or MA. Cutter, Niagara 40x72 Retort, Harris 
Hoist, Bucklin Cyclone Pulp Machine, Burnbam and Conant 
Cookers, M. & S. Silkers, Sprague Exhaust Boxes, Stevens 
Power and Foot Tomato Fillers, Baker Double Dump Scalders, 
Can Shaker Fillers, Power Apple Pearers, Corbureters, Blowers, 
Trucks, Crate Lids, Fire Pots, Capping Steels, Pea Blanching 
Baskets, 14 Quart Fiber Buckets, various troughs and tanks, 
fine embossed labels cheap, etc. ; part of these goods never used. 

Give me a chance to figure with you, and prove that I can 
give you a square deal. I stand back of my guarantees. Also 
have a corn canning factory for sale, good location. 

HUGH ROSS, 
Woodbine, Pa. 


LARGE FACTORY FOR SALE OR LEASE. 


One of the best equipped factories for canning tomatoes and all kinds 
of vegetables and fruits, with railroad siding from the Penna. R. R., and 
located in the best growing section of Delaware, can be bought or leased 
at reasonable price. 600 to 800 acres sweet corn, 400 acres tomatoes and 
sufficient acreage of peas, small fruits and berries in abundance can be 
secured in the immediate vicinity of factory. Owner wishes to retire and 
contract can now be made. 

Address, ‘‘PERFECT FACTORY” care THE TRADE. 


TAKE 


the most experienced canner, processor or superintendent you can find and he will admit he doesn't 


know all about the canning business. 
not know. 


copies of the book— 


A Complete Course In Canning 


@ The publishers of this book have combined the ideas of a number of canners with the expert advice 
and experience of a processor and chemist who has traveled all over the country, and this book is 
conceded to be the best a canner can purchase.. If you are interested send your order direct to The 
Trade, 304-5 Maryland Savings Bank Building, Baltimore, or secure a copy from a representative 


While at The Convention—$5. 


The longer a man is in the business the more he finds he does 
This is admitted by the best of them and for this reason we have sold a great number of 


; 
— 
| 
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Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
“‘Hawkins’’ Continuous Capper, 
“‘Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used ina Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
*‘Lockwood’’ 
Gas Machines, 
Tools, Etc., Ete. 


Don’t Worry, 
ask us, we'll gel 
it for you 


Correspondence Solicited 


LEWIS CAN CRIMPER 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimr 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons 
PRICE, $60.00. 


WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and gallons. Also, 
large lot of CAN DIES; all sizes. Make an offer. 


E. J. LEWIS, - - MIDDLEPORT, N. Y. 


Delaware Avenue Stores, Nos. 1, 2, 3 
—Delaware Avenue, Water and 


Water Streets. 


Pennsylvania Tobacco Stores, Bonded 


Sixteenth Street Stores— Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


| PENNSYLVANIA 
| WAREHOUSING 


—Front, Water and Pine Streets. at nd Safe Deposit Co. 
Banking House and Main Office, 113 and 115 South Third Street 


PHILADELPHIA 


Best Warehouses for 


Canned Goods 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


ADVANCES MADE 
NEGOTIABLE RECEIPTS ISSUED 


Storage Labeling Distributing 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| wh: 
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CANNERS READY REMINDER 33 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 
Air Pumps. 
Max Ams Machine Co., Mt. vernen, 
J. 8. Hull 


Fillers. 

See String Bean Fillers. 
Automatic Canmaking Machinery. 

See “Can Making Machinery.” 
Automatic Canning Systems, 

Sprague Canning Machinery Co., Chicago. 
Automobiles, 

wd Scott Co., Baltimore. 


Beltin 
Burt ‘Machine Co., Baltimore. 

Books for Canners. 

“A Complete Course in Canning’’ and by 
e Trade. 
Bottle Capping, Corking, Filling waite 

Max Ams Machine Co., New York City. 

Sprague Canning Machinery Co., Chicago. 
Boxes and Box Shooks. 

Canton Box Co., Baitimore. 

H. D. Dreyer & Co., Baltimore. 

Boxing Machines. 

Burt Machine Co., Baltimor 

Fred H. Knapp Co., Westminster, Md. 
Brokers. 

Baker & Morgan, Aberdeen, Md. 

J. D. Blakemore & Co., New Orleans, La. 

Jessup & Roberts, Philadelphia. 

Brushes. 

Laitner Brush Co., Detroit, Mich. 

Cans. 

American Can Co., New York, Baltimore, Chicago, 

San Francisco. 

Boyle Can Co., Baltimore 

Continental Can Co., Syracuse, gue Baltimore. 

Sanitary Can Co., Fairport, N. 

Southern Can Co., Baltimore 

Wheeling Can Co., Wheeling, W. Va. 

Walter J. Phelps, Baltimore. 

Virginia Can Co., Buchanan, Va. 

United States Can Co., Cincinnati, O. 

Can Making Machinery. . 

(Crimpers, Testers, Seamers, etc.) 

Ayars Machine Co., Salem, N. J. 

E. W. Bliss Co., Brookly X. 

Max Ams Machine Co. Mt. Vernon, N. Y. 

John R. Mitchell Co., Baltimore. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

é& J. A. Steward, Rutland, Vt. 

Stiles -Morse Co., Chicago and Baltimore. 

Jones Machine Co., Baltimore. 

Canners’ Supplies. 
Ayars Machine Co., Sal 
Geo. E. Lockwood Co., 

Sinclair Scott Co., Baitimo 

Sprague Canning ‘Machinery, Co., Chicago. 

enry R. Stickney, Portland. 

A. K. Robins & Co., Baltimore, Md. 

Canning Houses Built. 

O. Pressprich & Co., New York. 

Can Marking Ink. 

A. E. Macneal, Baltimore. 

Can Righting Machine. 

Burden & Blakeslee, Cazenovia, N. Y. 

Can Straighteners. 

Sprague Canning Machinery Co., Chieaga 
Can Wipers. 

See Can.”’ 

Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Ams Machine ’Co., Mt. 

& J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery’ Co. Chicago. 
Cottingham, Baltimore. 

E. Reuneburg & Sons, Baltimore. 

A. K. Robins & Co., Baltimore, Md. 

Cap Placing Machines. 

Kk. M. Lang Co., Portland, Me. 

Capping Steels. 

Geo. E. Lockwood Co., Philadelphia. 

Max Ams Machine Co., -» Mt. Vernon, N. Y. 

E. Renneburg & Sons, Baltimore. 

Sinclair Scott Co. Baltimore. 

Slaysman & Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 

Stevenson & Co., Baltimore. 

H. R. Stickney, Portland. 

Geo. W. Zastrow, Baltimore. 

Jones Machine Co., Baltimore. 

Catsup Machi nes. 

H. Cottingham, Baltimore. 

S. Howes Co., Silver Creek, N. Y. 

Sinclair Scott Co., Baltimore. 

Sprague Canning ‘Machinery Co., Chicago. 
Consulting Experts 

W. L. Hinchman, Haddonfield, 
Chloride of Calciu 

Sprague Canning pr Co., Chicago. 
Clatch Pulleys, etc. 

Sinclair Scott Co., Baltimore. 

Coated Cans, 

American Can Co., New York, Chicago, Baltimore, 

San Francisco, Montreal. 

Continental Can Co. 4 Syracuse, Chicago, Baltimore. 

Sanitary Can Co., Fairport, N. Y. 

Southern Can Co., Bal imore. 

Condensed Milk Fillers, 

Henry R Stickney, Portland, Me. 

Continuous Line. 

Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 

Bethlehem Foundry & Mach. Co. 

Bethlehem, Pa. 


S. Harris Co., Rome 
Canning Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jackete Kettles. 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
H. Cottingham Baltimore. 
A. K. Robins’& Co., Baltimore, Md. 


Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers. 
Sprages Canning Machinery Co., Chicago. 
Corn kers. 
Sinclair Scott Co., Baltimore 
Spr ague Cannin “Machinery « Co., Chicago. 
orral Bros., Morral, O. 
Cranes. 
Burt Machine Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 
aeo. W. Zastrow, Baltimore. 
ii. Baltimore 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
gi Bros., Morral, O. 
Renneburg & Sons, Baltimor 
Sprague Canning Machinery Co. Chicago. 
W. Zastrow, Baltimore. 
Tin 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
er Ams Machine Co., Mt. Vernon, N. Y. 
EK. Bliss Co., Broo klyn, 
Sho R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
& J. A. Steward, Rutland, Vt. 
Nitles Morse Co., Chicago and ‘Baltimore. 
Jones Machine to. Baltimore. 
Enameled Lined Cans. 
See “Coated Cans.”’ 
Engines, Boilers, Fittings, ete. 
E. Rennebur; Sons, Baltimore. 
Slaysman & Baltimore. 
Jones Baltimore. 
Factory Trucks. 
See ‘“‘Canners’ Supplies.’’ 
Filling Machines, 
Ayars Machine Co., Salem, N. J. 
H. Cottingham Baltimore. 
Sinclair Scott eg Baltimore. 
Sprague Canning’ Machinery Co., Chicago. 
S. Howes Co., Silver Creek, N. 
Huntley Mfg. Co.,’ Silver Creek, N. Y. 
ae R. St ckney, Portland, Me. 
. K. Robins & Co., Baltimore, Md. 
Fire 


J. S. Hull Mf, 
E. Renneburg & 
H. R. Stickney, Portland, Me. 
Cc. M. Kemp fg. Co., Baltimore. 
Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline. 
Standard Oil Co., Nearest Tank Station. 
Gas Machines. 
© M. Kemp Mfg. Co., Baltimore. 
. K. Robins & Co., Baltimore, Md. 
Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See and Elevating Machinery.’ 
Hotbed Sas 
Sunlight D. G. Sash Co., Louisville, Ky. 


Baltimore. 


. Insurance. 


Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See ‘‘Copper Jacketed Kettles.’’ 
Kerosene Oil Systems. 
J. 8. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. E. Lockwood Co., Philadelphia. 
Sinclair Seott Co., Baltimore. 
Labels. 
Simpson & Doeller Co., Baltimore. 
U. Printing rey Cincinnati and Brooklyn. 
American Label M fg. Co., Baltimore. 
Labeling Machines. 
Burt Machine Co., Baltimore 
Fred H. Westminater, Md. 
Morral Bros orral, 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Lockers, Cans. 
See “Can Making Machinery.”’ 
Metals. 
E. M. Lang Co., Portland, Me. 
Metals, Perforated. 
See “Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Measurers. 
Edwd. Renneburg & Son, 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Sprague © Canning Machinery Co., Chicago. 
Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 


South Bethlehem, Pa. 


Sprague Canning Machinery Co., Chicago. 
Packing, Asbestos. 
See Canners’ 
Pails, Tubs, Bowls and Pans. 
Canners’ Supplies. 
Paring Knives. 
See Canners’ Supplies 
Paring Machines, A »ple, etc. 
Sinclair Scott Co., Baltimore. 


aste. 
Burt Machine Co., Baltimore 
Fred H. Knapp Co., Westminster, Md. 
Patent 
Edwd. Duvall, "Ir, Washington, D. C. 
Pay Chec 
See Canners’ Supplies. 


Pea Blanching Baskets. 
See Canners’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek. N. Y. 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, 
Pea Fillers, 
Sven Machine Co., Salem, N. J. 
Cottingham, Baltimore.’ 
Sinclair Scott Co., Baltim 
Sprague Canning Machinery Co., Chicago. 
Pea Separators or Graders. 
S. Howes Co., Silver Creek, N. Y. 
Mfg. "Co., Creek, N. Y. 
Edwd. Renneburg & Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin 
E. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See ‘Dies, Presses and Tools.” 
Pineapple Machinery. 
E. J. Lewis, 
The John R. Mitchell 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., ‘Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles. 
See Kettles, process. 
Pulp Machines. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welldigging Machinery 
Jones Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 
Revolving Screens. 
See ‘“‘Seives and Screens.”’ 
Sanitary Cans. 
American Can Co., New 5 Baltimore-Chicago. 
Sanitary Can Co. Fairport, 
Indianapolis-Bridgeton. 
. A. Steward, Ve 
Sanitary Can Making Machinery. 
See ‘“‘Dies, Presses and Tools.’’ 
Scrap Tin. 
Ammidon & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Ill. 
Stokes Seed Store, a 
J. Bolgiano & Son, Baltimor 
Jerome B. Rice Seed Co., Cambridge, nm 
Sieves and Screens. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Co. Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 
Scalders, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
orral Bros., Morral, 0. 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Chicago Canner’s Supply Co., Chicago, fh 
Solder. 
E. M. Lang Co., Portland, Me. 
Soldering Flux 
Geo. E. Lockwood Co., Philadelphia. 
Solder Applied Caps and — 
E. W. Bliss Co., Brooklyn, N. Y 
Solder Hemmed Caps. 
American Can Co., New York, Chicago, Baltimore. 
SanFrancisco. 
Continental Can Co., Syracuse, Chicago. 
E. M. Lang Co., Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 
J. 8S. Hull Mts Ce 
Sprague Canning Machinery Co., Chicago. 


Sorting Machines, Tomato. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Chicago Conner’ Supply Co., Chicago. 
Steam Coils. 
See Process.”’ 
Steels, Capping. 
See Capping Steels. 
Stencils. 


Ses Canners’ Supplies. 
’enna. Warehousing & S. D. Co., Philadel 
S. Howes Co., Silver Creek, N bf 
Huntley Mfg. Co., Silver Cr reek, x %, 
E. J. Lewis, Middleport, N. Y. 
Machines. 
See lling Machines.”’ 
Tanks, Iron. 
See Kettles, process. 
ime Checks, 
See Canners’ Supplies. 
= Plate. 
Pope Tin Plate Co., Pittsburg, Pa. 
Tin Plate Lithographing. 
Metallic Decorating Co., New York. 
Tomato Filling Machines. 
See ‘Filling Machines.”’ 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J. 
pragte ‘annin achiner: icago. 
Jones Machine Co., Baltimore.” 
Trucks. 
See ((Canners’ Supplies.” 
Tubs, Pails and Pans. 
See Canners’ Supplies. 
Warehousemen. 
Penna. Warehousing & S. D. Co., Philalelphia. 
Washing Machines, Tomato. 
Huntley Mfg Co., Silver Creek, N. 
Chicago Canners” Supply Co., 
Wipers, Can. 
Casing Machivery Co., Ohi 
prague Cannin achine ‘0. cago. 
Ayars Machine Sal 1 
Jones Machine Co., ’ Baltimore. 
Wire Baskets. 
See Canners’ Supplies. 
Wire Cloth, Canners. 
See Pea am and Graders. 
achi 


beling Machines.” 
Zinc, Perforated. 
Canners’ Supplies. 


x — . 
American Compressor & Pump Co., Baltimore. 2s 
Jones Machine Co., Baltimore. ; 
‘ 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands. To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
stamps should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave. 
New York. 


WANTED—Superintendent for Tomato Canning Factory in Indiana. 
Must be thoroughly competent and able to manage hands so as to get 
results. Give reference and salary expected. “L. P. Co,’’ care THE 
TRADE. 


HELP WANTED—Foreman or Processor (one with ability as Salesman 
preferred) by one of the well-established Illinois vegetable canners. Must 
be competent, a good manager of help, and expert with machinery. Give 
fullest information in first answer, salary expected, etc. 

Address ‘‘ILLINOIS”’ care The Trade. 


SITUATIONS WANTED. 


WantEpD—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references. Address ‘Dixie’, care THE 
TRADE. 


Position WANTED—Who wants a man with 25 years experience in 
picking all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Cau travel winters,as have a large acquaintance 
with the jobbing trade. Address “H, C.,’’ care THE TRADE. 


PosITIoN WANTED—I am open for an engagement for the season of 
1910 as manager, superintendent or processor. Am 48 years old and have 
had,22 years experience in the canning business; have been with my pres- 
ent firm seven years, drawing a fair salary, but want to make change on 
account of health. Best of references from my present employers and 
others. Have been making a specialty on peas. Am strictly sober and 
up-to-date in all branches of canning business, including fruits and vege- 
tables. Only first-class firms need reply. 


Address, ‘‘H. 44,’’ care THE TRADE. 


PosITION WANTED—As Foreman, by a man with many years’ experi- 
ence in the canning business. Thoroughly competent in all departments. 
Now employed by one of the largest firms in California; can give good 
reference. Southern States preferred for location. Not afraid of work. 


Address, ‘‘CALIF.’’ care THE TRADE, 


WANTED—Position as Warehouseman or Shipping Clerk. Ten years 
experience with a large New York State packer; can handle any foreign 
help. Also reduce yourcosts. Address ‘‘Canned Goods” care THE TRADE. 


PostTtIoN WANTED—By a thorough, practical manufacturer of all 
kinds of delicacies, including preserves, preserve stock, jams, jellies and 
jelly juices, fruit butter, crushed fruits, fountain syrups, mince meats, 
pickles, sauces, relishes, mustard, catsup, kraut, bottled and canned 
cider, cider vinegar and all kinds of canned fruit and vegetables, including 
asparagus, green chili peppers, pork and beans, soups. etc. etc. 

Am familiar with the latest methods of spraying and orchard heatin 
for the protection of fruit against spring freezes. Samples submitted me | 
satisfactory references given. Correspondence solicited. 


Address C. A. SHINKLE, Canon City, Colo. 


PosITION WANTED—Position as processor and manager of canning 
factory. Have had 20 years’ experience in packing fruits and vegetables 
so that they keep their natural flavor and color. Can handle all kinds of 
machinery. Pack different lines to keep the factory running the year 
‘round. Will guarantee the pack to be satisfactory, and can furnish the 
—w of reference as to my ability. Address “‘R. M. P.’’ 697 Hopkins St., 
Buffalo, N. Y. 


POSITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘'H. R. P.”’ 
care THE TRADE. 


POSITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
“MARYLAND,” care THE TRADE. 


Want Get the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 4g 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 


methods. And will teach the method of getting away 
from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


SPECIAL - AND - MACHINE 


BRUSHES 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH Detroit, Mich, 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 
‘‘EFureka’’ Works, 
Silver Creek, - N. Y. 


ae 
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35 
BALTIMORE CANNED GOODS MARKET. | vemges 
2 T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 
No. 2 Harford County Standard 75 
LESS 0. 2 Shoepeg 80 
QUOTED F. O. B. BALTIMORE. 
APPLES. 
HERRING ROE 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 
. Regular. 
ASPARAGUS. MIXED VEGETABLES FOR SOUP. 

H. H. TAYLOR & SONS, Brokers, Baltimore, Md. No, 2—12 Kinds we 72% 
No. 2% Sq. Mammoth 300 375 NO, 
No. 2% Sq. Medium 250 265 
No. 2% Sq. Small 225 240 
No.1 Sq. Extra Tips 250 2 65 No. 2 Standard 6 

BEANS. 
T.G. CRANWELL & CO., Brokers, Baltimore. itadnipenee 
E. C. SHRINER & Co., Brokers, Baltimore. 
BAKED. No. 1, 3 Ounce 
(Plain Goods 2c. Less on 2s and 3s, Ie. on Is.) ‘* 4 Ounce 3 
No. 2 Standard 35 60 PEARS. 
No 72% 75 
Mets 3 T. G.CRANWELL & CO., Brokers, Baltimore. 
No. 2 Extra I 1§ 1320 
60 
No. 2 Standard so 52% No. .3 Standards in 70 
No. 3 “ 65 79 80 
LIMA BEANS. PEACHES. 
No, 2 Standard Green......... 85 No. 1 Extra Sliced Yellow, Heavy 
Yellow I 60 
‘* 3 Selected ia I 60 
oe 80 ‘* 3 Seconds, White...... I 0§ 

E. C. SHRINER & CO., Brokers, Baltimore, Md. 3 75 
No, 2 Blackberries, Standard 80 
No. 3 as 85 PEAS. 

2 - Preserved I 00 H. H. TAYLOR & SON, Brokers, Baltimore. 
No. No. 1 Extra Sifted Early Jumes 70 75 
Not 
No. 2 115 1 25 PINEAPPLE. 
No, Io 3 50 T. J. MEEHAN & Co., Brokers, Baltimore. 

No. 2 Seconds, 65. * 10 330 
85 2 Extra Standard, Whole Circles, E. & C............. I 25 1 30 
No. 2 Standards in Water, 65 zs ** 2 Selected, Whole Circles, Heavy I 40 I §0 
No. 2 Ex. I 30 I 50 ‘© 2 Fancy Extra Selected, Preserved, I 60 70 
No. 2 Red, Extra Pitted 2 Fancy Extra Selected, Preserved, Grated......... .......... I 60 1 70 


. 
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BALTIMORE CANNED GOODS MARKET—Continven. CANNED 
PINEAPPLE—Continued. Dry Beans and Green Corn No. 7° 
Fancy Grated, , Preserved 8s . 75 
“ 2 Pie Grated, Solid Packed, —In SWEET POTATOES—Jersey 3° 
3 Pie Grated, Solid Packed, —In I 00 Standard No, 5 
Gallon Pie Grated, Solid Packed, —In Syrup ......... SPIN |ACH—Fancy I 05 
SWEET POTATOES. “ Seconds 
SAUER KRAUT 
No. 3 Standard 60 CANNED FRUITS. 
SUCCOTASH APPLES—New York State No. ge 
SPINACH BLACKBERRIES—Standard No. 75 
185 200 | GOOSEBERRIES—Standard No. go 
4 50 
77% 
25 
(F. 0. B. CHICAGO.) Peeled in Water No. 112% 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. so 
CANNED VEGETABLES. PINEAPPLE—Bahama Sliced Extra 2 00 
ASPARAGUS—California White Mammoth No. 2%...... Grated ‘ 2 
“ Green, “ Grated ‘‘ I 75 
Green, NO. 236...... =| Hawaii Sliced Extra 2 35 
Green, os Grated Extra No. 2 1 65 
“ “ Shredded Syrup No. 6 25 
Green, Square “ “ Crushed Water No. 10 5 75 
“ ss Round No. 1 ...... “ Eastern Pie Water I 00 
BEANS—String, Refugee Size, I Whole I 65 “ “ 3 00 
2 
Graded White Wax same prices as Green Refu- RASPBERRIES—Black Michigan Water No. 2... cesses esses 
gee, but quite scarce for the larger grades. Red 
Limas Extra Graded I 15 STRAWBERRIES—Extra Standard Syrup No. I Io 
Med. go Standard Water 5 25 
Red Kidney Improv 75 
BEETS—Pancy Small, Whole _ 155 
Crosby vergreen Western 67 75 
Sweets (No. 4 Sieve) No.2 Jo ge SHRIMP—Wet or Dry 2 20 


‘ 
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NEW YORK CANNED GOODS MARKET. 


(Reported by Special Cor: espondence.) 


APPLES—No. 10, New York State = 250 @ 2 75 
Maine, No. 1o Standards........... .. 2 45 2 50 
APRICOTS—California Standards 234s 135 150 
BEANS—No. 2 Lima eit 95 I 25 
‘ Baked, No. 3...... 60 82% 
” I 65 I 10 
LOBSTER—Picnic 2 65 
3 75 4 00 
I 35 I 40 
PEACHES—2% Standard, I 20 
si 2% Extra Standard, California...................... I 30 I 40 
I 25 I 50 
I 50 I 60 
PEAS—No. Early I 15 I 25 
I 00 I 05 
** Seconds 62% 65 
PINEAPPLES—X E. & C 1 75 1 80 
Grated, 2 lbs I 50 75 
” Standard, 2 lbs I 30 I 35 
ae Gallon, Pie Grated 2 10 2 25 
Singapore, Preserved— 
I 25 I 30 
Hawaiian Sliced— 
1 80 
2 25 
2 10 
I 90 
85 
2 10 
2 00 
210 
I 20 
I 50 
Cohoes, tails, 1-1 
Cohoes, flats, 1-lb 
Cohoes, %s 
STRAWBERRIES—No. 10 
Standard 2s 


SWEET POTATOES, 38, 
New Jersey........ 
2 Standard Maryland . 
03 

No 3 New Jersey 

ORDER BLANK. 


THE TRADE 
THE CANNED GOODS’ AUTHORITY. 
304 Mp. SAvINGsS BANK BLDG. — BALTIMORE, MD. 


GENTLEMEN:— 

Enclosed please find remittance amounting to $5.00, 
_ for which please send me a copy of ‘‘A CoMPLETE COURSE IN 
CANNING.”’ - 


NAME 
ADDRESS 
City 


STATE 


CANS AND CANNERS’ METALS. 


F. O. B. SHIPPING PoINT. 
X. C. means Extra Coated tin plate. 
AMERICAN CAN CO. 


Solder Hemmed Caps, per thousand: 
2 7-16, $1.40. 


1% or 1% inch, 75c.; 2 1-16, $1.10; 


WHEELING CAN CO. 


Wheeling Can Company’s quotations have been withdrawn, but 
advise that they will be pleased to furnish prices upon application, and 
solicit correspondence. 


CONTINENTAL CAN CO. 


Coke 
No. Cans, 13% inch opening, $ 8.75 9.10 per M 


Solder Hemmed Caps, per thousand: 1% inch or 1 3-8 incb, 75c; 2 1-16 
inch, $1.10; 2 7-16 inch, $1.40. 


SOUTHERN CAN CO. 


a 3 27-16 Tall 
21-16 


rene of Solde: Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, Po io 


THE BOYLE CAN CO. 


2 I I 


Prices of Solder Hemmed Caps, 1% inch, 75¢.; 2 1-16, $1.10; 2 7-16, i 40. 


SANITARY CANS. 


SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 
14.75 18.25 .60 
19,00 23.00 75 
19.50 24.00 .85 
20,00 24.50 .85 
= 26.50 85 


53.00 1.7 
f. o. b. Fairport, N. Y., Ind., Bridgeton, N. 


Terms: 


TIN PLATES. F. O. B. MILL. 
I C., 14x20, 107 Ibs. Bessemer Steel........... 3 75 


I C,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27, 90 lbs. Bessemer Steel...... 
IC, 19%x27, 95 lbs. Bessemer Steel....... 6.75 
PIG TIN. 
storotoms 1 to 4 tons 
PIG LEAD. 
SOLDER 
Drop and %x% 8x10 
Wire Coil ............ 17 16 15 
STANDARD SIZES OF CANS. 
DIAMETER. HEIGE 
211/16in. 4 in, 
we 3% 49/16 in 
in. 4% ia 
43/16 in 4% in 
6% 6% is 


Coke. 
$ 8.75 
IT.§0 
15.50 
16.50 
19.00 
| 
q 
SUCCOTASH—Maine pack, IO I 25 
Southern......... 80 85 
80 85 
67% jo 
I90 200 
200 210 
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STILES-MORSE CO. 


CANNING FACTORIES BUILT COMPLETE 


Low Prices and Liberal 
Terms to Purchasers SELLERS AND BUILDERS 


HIGH SPEED 
AUTOMATIC 
CAN MAKING 
MACHINERY 


ARCHITECTS AND BUILDERS 


ESTABLISHED 1895 


103 PARK AVENUE 


CORNER 4ist STREET 


NEW YORK 


CHICAGO BALTIMORE. 


8 Old street number, 67 W. Washington St., CHICAGO § 
? New street number, 562 Washington Boulevard # 


Agents Wanted in Unoccupied Territory 


Write for Particulars 


HOLM HURST HOTEL = 


ATLANTIC CITY, N. J. 


On Pennsylvania Ave. near Beach, nearby HEADQUARTERS 
National Canners’ Association Convention 


TO BE HELD FEBRUARY 7th TO lith. Elevator Running from the Street Level to all Bedroom Floors. Electric . 
Lights, Steam Heat, Private Baths. Rooms with Stationary Washstands, ¢ 
with Hot and Cold Running Water. 


RATES ON THE AMERICAN PLAN, $2.50 TO $3.00 PER DAY 
Booklet Mailed upon Application. Electric ’Bus Meets all Trains on Pennsylvania R. R. 


HENRY 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| 
= 
: 
: 
: 
ly 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, Sr. PAUL AND BALTIMORE STS. 
President, Joun S. Grsss, Jr. 


Vice-President, Treasurer, 
ALBERT T. MYER LEANDER LANGRALL 
; Secretary, W. F. ASSAU. 
Executive Committee : 
Gro. T. PHILLIPS RK. C..WHITE H. S. OREM 


Arbitration Committee : 


E. C. WHITE H. A, WAIDNER 


B. HAMBURGER Cc. j. SCHENKEL, Wm. GRECHT 
Committee on Commerce : 

Rorus M. Grass. JOHN SCHALL, 

W. E. RoBINSON CHas, J. BROOKS Louis GREBB, 


Committee on Legislation : 


_Gxro. T. PHILLIPS, L. L. Lorp, 

F, A. Torsca, W. L. SHAW H. P. STRASBAUGH, 
Committee: 

T. J. MEEHAN, E, H. MILLER H. W. KREBBS. 


Counsel, JoHN C. ROSE. Chemist, CHARLES GLASER. 


-_Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


‘BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN: STRIPS AND CIRCLES 


BOUGHT 


AMMIDON CO. 


31 South Frederick St., 


Sam W. Booksh Jr 


Baltimore, Md. 
<N WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on Y% inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment see fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—-Gross wt. 118 oz. and 64 02. average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as ‘adopted by Ohio Canners’ Asso. 
Fancy—Cans to es well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and vractically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ 

= Indiana ‘‘ 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Asso. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or 24-64ths 
Marrowfat or No. 5...... 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
" ‘* Indiana Canners’ Asso.* 

‘* Ohio Canners’ 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 

*This Association says, 4-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
_solid packed pumpkin; not over 1 inch from 
top of can. 
No. 3 Extra—Same as above, except 34-inch from top of can; 
solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
¥%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 
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Continental Can Co. 


DIRECTORS » FACTORIES 


T. G. CRANWELL, Presr. CHICAGO 
A. W. NORTON, ViCE-Presr. SYRACUSE 
F. P. ASSMANN, TREAS BALTIMORE 
J. C. TALIAFERRO. 

8B. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We beg to thank our many friends for the valued patronage 
they have given us during the season of 1g09. In spite of the fact 
that the packing of many important articles was restricted, owing to 
unfavorable crop conditions, we have sold and delivered a great many 
more cans this year than we have ever done in any one year since 
we have been in business. No greater testimonial of the general 
appreciation by the packers of the high quality of our products could 
be shown. 

In addition to our regular output of packers’ cans and solder 
hemmed caps, we have developed the best open top or “Sanitary” 
can, and the best closing machine in the country. Our open top cans 
and our closing machines are in a class all by themselves. We have 
shipped a number of millions of these open top cans this year and we 
beg to advise our friends that for the year 1910 we will have a new 
up-to-date open top or “Sanitary” can factory devoted exclusively to 
the manufacture of this style of can. 

Again thanking our many friends for their continued patron- 
age and looking forward to the season of 1910 as being a prosperous 
one for the canned goods trade generally, we beg to remain with best 
wishes for your prosperity 

Yours very truly, 
CONTINENTAL CAN CO. 
Tuos. G. CRANWELL, 


President. 
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